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Bu calismanin amaci bireyleri girisimcilige motive eden faktorleri
incelemektir. Ancak batin faktorler g6z o©onidnde bulunduruldu gunda
girisimcilerin ki sisel 0Ozellikleri cinsiyetlere gore kiyaslandginda farkliliklar
gozlemlenmektedir. Bu bglamda, vyapilan calsmalarin c¢ogu erkek
giri simcilerin tGzerinden yapilmistir ve kadin girisimciler Gzerindeki calismalar
oldukca azdir.

Yeni girisimcilerin yalnizca Ugcte biri kadindir ancak son yilarda yeni
giri simlerin gelistirmesinde kadin girisimciler daha aktif rol almaktadirlar. Bazi
arastirmalara gore, yuksek gelirli Ulkelere kiyasla diuk gelirli tlkelerde
serbest calsan kadinlarin orani daha fazladir. Bu gercekler siginda, dusik
gelirli bir tlke olan Kirgizistan'daki kadin giri simcilerden veri toplanmistir.
Arastirmanin soru formu giri simci olmada onlari motive eden itici ve ¢ekici
faktorleri 6lgmektir.

Bu calsmada motivasyon faktorleri ve girisimcili gin arasindaki iliskiyi
incelemek icin regresyon ve korelasyon analizi kwdinilmistir. Bulgular, Kirgiz
kadin girisimcileri kendi i slerini baslatmada motive eden ana faktorler olarak §
tatminsizligi, cam tavan (bir kariyerde ilerlemeye set ceken génmez engel),
issizlik ve ekonomik degisimlerin olumsuz etkileriyle olusan finansal nedenlerin
itici faktorler oldu gunu gostermstir. Di ger yandan, kadinlarin zor zamanlarda
bile basarili olmalarinin nedeni olan c¢ekici gugcler olarak da kar kazanma
arzusu, kendini gerceklgtirme ihtiyaci ve var olan aile sletmesinin dest&i 6n

plana ¢ikmistir.
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ABSTRACT
Master Thesis
Women’s Entrepreneurship: An Investigation of Factas Influencing Women
Entrepreneurs
Mahabat SARKULOVA

Dokuz Eylul University
Institute of Social Sciences
Department of Business Administration

Business Administration Program

The purpose of this paper is to investigate the maimotivation factors
that pulls and pushes individuals into entrepreneuship activities. However
considering all these factors, personal charactetiss of entrepreneurs differ
when it is compared on the basis of gender. In thisontext, majority of research
studies are generally based on male entrepreneurs@ the studies on the real
condition of women entrepreneurs are scarce.

Only one third of new entrepreneurs are women buttiey have become
more active in advancement of new venture creatiorfor the last years.
According to some researches, the rate of self-enggled women exceeds in low-
income countries rather than in high-income countrés. In view of these facts,
data was collected from women entrepreneurs from dow income country,
specifically Kyrgyzstan. The research questionnairdocused on pull and push
factors to measure their motivation of becoming eméepreneurs.

This study used regression and correlation analysiso examine the
relationship between motivation factors and entrepeneurship. The findings
show that the main motivation factors of Kyrgyz wonen entrepreneurs in
starting up their business are push factors such ab dissatisfaction, glass-
ceiling, unemployment, and financial reasons whichare generated from
negative effects of economic changes. On the othéand women became
successful even in hard times with their personal atives of desire for profit

\Y



wealth, need for self-fulfillment, and support of &eady owned family

businesses.

Key Words: Entrepreneurship, women entrepreneurs, push facpork

factors.
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INTRODUCTION

Entrepreneurship is the process of creating somgtbf value by devoting the
necessary skills, time and effort, and, assuming #ecompanying financial and
sometimes physical and social risks, to reap theltiag monetary rewards and personal
satisfaction (Ufuk & Ozgen, 2001). The importandeentrepreneurship continuously
becoming wide expanded around the world attraatmagy profit seekers involve into
business ownership activities. Social changes hegetith technological and industrial
development are drawing path to follow the businessation underlining the
importance of entrepreneurship. There are severdtlof people involved into business
ownership despite of their age, gender, and sotaskes. Especially the role of women
entrepreneurs becoming more widespread which isgthg their roles from traditional

to more independent self-relied and innovativeness.

The phenomena of women entrepreneurs became appatée U.S. economy
in the 1970s. Since 1970 there has been a steadsase in women entrepreneurs. In
particular, the dimension of gender merits closterdion, as there is increasing
evidence that women are starting up new businesses faster rate than men and
expanding their share of business ownership in ntaaytries. In recent years, women
entrepreneurship has been prospering and womendolwrgnesses, as well as women
self-employment currently constitute an important ggrowing share of the business
population in many developing countries and ecoesnin transition(OECD, 2004).
They make up approximately one third of the newegmises, and generally women's
enterprises are typically found in retail trade att service sector rather than

manufacturing.

Despite the tremendous growth in the number of woerdrepreneurs and their
impact on the economy, there are not as many studigearching women business
owners. Most of researchers have insisted thalieguon entrepreneurship were
researching only male (Hornady & Aboud, 1971; K&sxton & Vesper, 1982; Buttner

& Moore, 1997). Even though women entrepreneurshzen present all throughout



the history, it has only been recently that atemtihas been paid by researchers. The
social changes in women'’s role regarding theitwuatés toward entrepreneurship began
to attract researchers’ attentions to study abaumen led businesses.

Many researchers insisted that there are manyasitires between a male and a
female entrepreneur. At the same time it also eaied that differences exist between
them in some areas, but these should be inveddigatenore detail in order to gain a
better understanding of the factors that influetiee desire to establish own business,
and the courage to realize this desire (Birley,5198arter & Cannon, 1991; Brush,
1992). They also evidenced that different motivatfactors exist among women and
men entrepreneurs. When it comes to women entreprenit appears that only a small
part of entrepreneurial motivations are acknowledgs gender-based. Berg (1994)
argued that women’s motive is linked to the factttthey must take their family, job,
and career into account, and several surveys shlmav women do not identify
themselves with the concept of entrepreneur, becewtheir opinion an entrepreneur is
by definition a man, and this does not fit in wilte picture they have of themselves as
women. Even they do not identify themselves thggiarent cannot be valid while there
are women strongly behaving as an entrepreneuughrounning different business
activities. Instead, "pull" and "push" factors arew a common way of explaining
different motivations for women to start a busin@@rish & Hisrich, 1999; Buttner &
Moore, 1997). This gives us suggestion that thesg rmne factors that either pull
individuals toward creating new ventures or ptisam into it. Push factors refer to
necessities such as unemployment, glass-ceilindundancy, recession, financial
reasons (inadequate family income), dissatisfactidth being employed, or the need to
accommodate work and home roles simultaneously f&aibrs are related to a need for
independence, need for achievement, financial reédesire for profit wealth) personal
development, self-fulfillment, social status andvpo.

The theoretical framework for this study is buiitdugh determining main pull

and push factors such as job dissatisfaction, utment, glass-ceiling, opportunity



perception, risk taking propensity, desire for prafealth, family reasons, family
business and higher order needs, that influenceshemts motivations to become
entrepreneurs. (McClelland, 1961; Brockhaus, 19B&tes, 1988; Cromie & Hayes,
1991; Lisowska, 1997; Battner & Moore, 1997; Le€97; Zapalska, 1997;
Mroczkowski, 1997; Cately & Hamilton, 1998; OrhanSott, 2001; Van Praad al.,
2002 ; Hughes, 2003; Sarri & Trihopoulou, 2004 ;tfida 2004 ; Ahmed, 2005; Wood,
2005; Sriramgt al., 2005; Baughmt. al, 2006; Collins T. Y., 2007; Keplet al., 2007 ;
Shaver & Schojoedt, 2007; Saar & Unt, 2008; Gelderal., 2008).

The purpose of this study is to investigate thennmaotivation factors that pulls
and pushes individuals into entrepreneurship dmss/i However majority of research
studies are generally based on male entreprenadrgha studies on the real condition
of women entrepreneurs are scarce. Thus, not ebrfa can be similar for men and
women such as gender issues of entrepreneurs.idncaimtext, the study objectives
refers to women entrepreneurs to determine maihagomal push factors associated with
entrepreneurship motivations and then analyze weathme of those factors are more
influential than others. The research questiontud\srefers to explain how women are
motivated to be an entrepreneur, targeting the vmomwrepreneurs in Kyrgyzstan
whether they are pulled or pushed to start thein dwsinesses. According to some
summaries of the Global Entrepreneurship Monitdd0@) “Reports on Women and
Entrepreneurship” the level of women self-employtmaight be more active such as in
a low income country. Thus, Kyrgyzstan is an idesting for this study, because of its

less advancement in the transition process thawe sdithe former Soviet republics.

The study used a questionnaire survey researchoghetthich is based on
guantitative data analysis. According to ZechmeigteShaughnessy (1997), survey
research represents a general approach to be tmsdtihae correlational research design
is implemented. Gathering data from respondenksyngyzstan survey research method
is implemented. Survey research method providesrnmdtion on the main trend

regarding entrepreneurship motivations that arecipeto women entrepreneurs.



Applying correlation research design, it provideslevant details that illustrate

particularities of relationship between entrepreskeip and motivation factors.

This study is organized in the following way:

Part | consist of theoretical approaches on maur feubjects: i) defining
entrepreneurship phenomena; ii) major approachesnteepreneurship; iii) women’s
entrepreneurship under the light of entrepreneprshpproaches; iv) theoretical
framework, based on different motivation factorgpoll and push.

Part 1l is about methodology. It posits the reskeayaestion, the hypothesis, and
describes the methodology in detail.

Part Ill presents the research findings and disecoss them.



PART- |
LITERATURE REVIEW

1.1. THEORETICAL APPROACHES TO ENTREPRENEURSHIP

1.1.1. Defining Entrepreneurship Phenomena

The term entrepreneurship includes a diverse eaptam that was not exactly
defined by researchers. Many researches have beensistent in their definition of
entrepreneurship (Gartner, 1988). Definitions hamaphasized a broad range of
activities that Gartner (1988) defined entrepresieyr as “creation of organizations.”
Schumpeter (1934) defined as “carrying out new doattons”, Kirzner (1973) “the
exploration of opportunities”, Knight (1921) as étlbearing of uncertainty” and others.
The outline below presents some authors definit@rentrepreneurship and attempts to

summarize these viewpoints more meaningfully.

The French economist Jean Baptist Say (1816) detime entrepreneur as the
agent "who unites all means of production and whdsfin the value of the products.
The reestablishment of the entire capital he engplend the value of the wages, the

interest, and rent which he pays, as well as grofonging to himself."

Richard Cantillon (1775) is the first person whoagnized the crucial role of the
entrepreneur in economic theory. He defined theepréneurship as self-employment of
any sort. Entrepreneurs buy at certain pricesenptiesent and sell at uncertain prices in
the future. He classified economic agents into ghgroups: (1) landowners, (2)
entrepreneurs, and (3) hirelings. Whereas the dinsit the third group are characterized
as being rather passive, the entrepreneurs plageahtal role. They play the role of
coordinator, connecting producers with consumensl, also the role of the decision

maker engaging in markets to earn profits and gtiig with uncertainty. His concept



of uncertainty was constrained to the entreprettgaugh, and it had to wait for Frank
Knight (1921) for a detailed distinction betweeskrand uncertainty.

According to Frank Knight (1921), entrepreneurgratit to predict and act upon
change within markets. Knight emphasizes the ergrequr's role in bearing the
uncertainty of market dynamics. Entrepreneurs aequired to perform such
fundamental managerial functions as direction arol. The entrepreneur is a bearer

of uncertainty.

Joseph Schumpeter (1934) conceptualized the eatrepr as the innovator who
implements change within markets through the cagyut of new combinations. The
carrying out of new combinations can take seveyah§; 1) the introduction of a new
good or quality thereof, 2) the introduction of ewnmethod of production, 3) the
opening of a new market, 4) the conquest of a rawce of supply of new materials or
parts, 5) the carrying out of the new organizatbrany industry. Schumpeter equated
entrepreneurship with the concept of innovationliagpo a business context. Thus, the
entrepreneur moves the market away from equilibri@ohumpeter’'s definition also
emphasized the combination of resources. Yet, theagers of already established

businesses are not entrepreneurs according to $etem

Penrose (1959) says entrepreneurial activity irv®lidentifying opportunities
within the economic system. Managerial capacities different from entrepreneurial

capacities.

Harvey Leibenstein (1968) insisted that the engeeur fills market deficiencies
through input-completing activities. Entrepreneipsimvolves "activities necessary to
create or carry on an enterprise where not all etarlare well established or clearly
defined and/or in which relevant parts of the pdun function are not completely

known.



Israel Kirzner (1979); the entrepreneur recognizesl acts upon market
opportunities. The entrepreneur is essentially ritrator. In contrast to Schumpeter's

viewpoint, the entrepreneur moves the market towegrdlibrium.

Gartner (1988) says entrepreneurship is the creafimew organizations. Low
and MacMillan (1988) insisted that none of thesknd@ns capture the whole picture.
The phenomenon of entrepreneurship is intertwinégd & complex set of contiguous
and overlapping constructs such as managementasfgeh innovation, technological
and environmental turbulence, new product developnsmall business management,
individualism and industry evolution (Low & MacMalh, 1988).

Furthermore, Low and MacMillan explained that tighenomenon can be
productively investigated from disciplines as vdr&s economics, sociology, finance,
history, psychology, and anthropology, each of Wwhigses its own concepts and
operates within its own terms of reference and thelieved that the desire for common
definitions and a clearly defined area of inquin{l vemain unfulfilled in the foreseeable

future.

For decades many scholars tried to interpret theegreneurship phenomena in
different areas. In deed, none of them capturedwthele picture. There are a lot of
definitions about entrepreneurship and beyond thdiselike Ufuk and Ozge’s (2001)
the most, because it comprises all those scholdedinitions. They defined that
entrepreneurship is the process of creating songethfivalue by devoting the necessary
skills, time and effort, and, assuming the accorgpan financial and sometimes
physical and social risks, to reap the resultingnetary rewards and personal

satisfaction.

In the next part of the study | will try to explagoncept of entrepreneurship

through major economic, psychological and behaViyparoaches.



1.1.2. Major Approaches to Entrepreneurship

1.1.2.1. Economic Approach

Within the economic approach, the idea entreprersgose as a theoretical
construction that served to explain and justifyemddfit that did not correspond to the
profits that came from work, land or capital (Smit®67). The classical economic
understanding of entrepreneurship did not distsiyuibetween capitalists and
entrepreneur. Because in the capitalistic econdrayrtain ideas concentrated TGmeory
of the Firm that is based othe production function, the equilibrium modahd the
assumption of complete information aradional decision making. There was no place
economics for an additional role. Thuke entrepreneur became obsolete (Ripsas,
1998).

In the neoclassical theory, Walras (1877) desdriliee entrepreneur as a
coordinator and arbitrator. The entrepreneur wasadrthe four players in the economy,
apart from the land-owner, the capitalist and tloeker. Without the entrepreneur there
is no activity, and no change. Walras stated tleaeal equilibrium theory contributed
to the concept entrepreneur as much as it couldieMer, Schumpeter characterized the
equilibrium theory as a static that did not alloey €hange. His aim was to investigate
the dynamics behind empirically observable economi@nge (Grebel, Pyka, &
Hanusch, 2003). Economic approach refers to the iteat entrepreneurship is
originated by the influence of capitalism and itshepact on social and economic
change. In this connection Schumpeter insisted ¢hpitalism is by nature a form or
method of economic change and never can be stayidSacialism, Capitalism and

Democracy, 1975).

The most famous economic model dealing with theepnéneur is Joseph
Schumpeter’'sThe Theory of Economic Development. Schumpeter was the one who

introduced the concept of the entrepreneur as ewoovin 1912. In hisTheory of



Economic Development, he insisted that entrepreneurship is the resuinobvations
which is formulated through “new combination” thist concentrated on how the
entrepreneur acts. Thus, Schumpeter listed fivegoaies of action that are covered by
the concept of innovation: 1) the introduction afiew good or a quality of a good; 2)
the introduction of a new method of production- stimng as yet untried in the
industry; 3) the opening of a new market; 4) thdization of some new source of
supply for raw materials or intermediate goods;tl% carrying out of some new
organizational form of the industry. These alleficharacteristics of innovation
formulate a new combination that is the idea ofepreneurship (Ripsas, 1998). The
economic agent to bring along innovatiofi®. “new combinations™) he called the
entrepreneur (Grebet al., 2003).

Another economist to be mentioned in this contextldrael Kirzner. As
Schumpeter, Kirzner also criticized the generalildgium theory. But the difference is
that Kirzner focused on market process while Scheterdocused on market change. In
a state of disequilibrium, however, actors’ plansndt match. They have to be revised
and adapted to the new market situation. Econ@ageénts have to change their minds
continuously and this generates a dynamic procdsshwKirzner calls the market
process. (Grebet al., 2003).

Thus, Kirzner's initial model illustrated price fiifences between locations.
According to Krizner benefit from changes which Igpnppportunity is the main
characteristics of entrepreneur. He presented tppoyr as a relevant arbitrage
opportunity which might be produced between ressairand output. Therefore an
entrepreneur as an opportunity seeker was aléhtet@ntrepreneurial opportunities that
had not been employed by other. In this connectaanthe complexity of the profit
opportunity increases, the consequences of Kiranegntrepreneurship may increase
(Loashy, 2004).



Knight (1921) also reinforced his own idea thatrgmteneur as uncertainty
bearer within the context of innovation. He madstidction between uncertainty and
risk and defined that risk is the consequence ebntrolled or uncontrollable change
and this change is not initiated by the entrepraakprocess but the entrepreneur is
using change for his purpose. Knight saw the profit the entrepreneur as a
compensation for bearing uncertainty. Throughous tldea he emphasized the
entrepreneur's role in bearing the uncertainty aefket dynamics. Entrepreneurs are
required to perform such fundamental manageriattfans as direction and control.
Thus, the difference between risk and uncertaisithat the latter can not be measured
with percentages. Risk, as Knight put it, is cadblg but uncertainty is not (Ripsas,
1998).

Entrepreneurship is extremely difficult and a vesgmplex subject in the
economic literature because there is still no gy approach to integrate human
behavior into economic theory. The economic appgroaccording to different
economists (Walras, Schumpeter, Kirzner, Knight,)etvas not enough in explaining
the entrepreneurship as a whole. However Schunipetsearch tried to combine the
economic theory and the role of the entrepreneuit iwith the psychological and
sociological aspects of the real person. His dafaibbservation of individual
characteristics of the entrepreneur has deeplyéentited entrepreneurship research
(Ripsas, 1998). As a result next parts will refer gsychological and behavioral

approaches to entrepreneurship by different rekearc

1.1.2.2. Psychological Approach

Psychological approach focuses on the personalitpiural background of the
individual entrepreneur as a determinant of en&epurial behavior (Low &
MacMillan, 1988). Theory of economic approach was enough in explaining type of
entrepreneurial behavior. In order to reach prapgianation, researchers studying in

entrepreneurship tried to understand the entrepremy describing his personal
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characteristics as the trait within the psycholabapproach. The trait approaches build
on the presumption that the entrepreneur has &ylartpersonality compared with non-
entrepreneurs. The researchers within this apprbacé therefore sought to identify the
personality characteristics which are unique fdrepreneurs and the key characteristics

of successful entrepreneurs.

Several characteristics have been mentioned whsorsuwvere trying to identify
what distinguishes entrepreneurs from non-entrequnen a high need for achievement
(McClelland, 1961), need for independence and aement Collins and Moore, 1970),
self-confidence or locus of control (Brockhaus, 298isk-taking propensity (Sexton &
Bowman, 1985), tolerance for ambiguity (Schere,2)9Bersonal values, age (Gartner,
1988).

McClelland’s empirical evidence suggested that ndéed achievement is
culturally acquired and a key psychological chamastic of an entrepreneur. An
individual with a high n-Ach is characterized a3 {@king personal responsibility for
decisions, (b) setting goals and accomplishing tlierough his/her effort, and (c)
having a desire for feedback (McClelland, 1967)cdxding to McClelland’s theory,
individuals who have a strong need to achieve aneng those who want to solve
problem themselves, set targets, and strive fosethterough their own efforts. The
theory suggests that individuals with a strong needchieve often find their way to

entrepreneurship and succeed better than othersti@preneurs.

Collins and Moore (1970) studied 150 entreprenauns concluded that they are
tough, pragmatic people driven by needs of indepecel and achievement. They

seldom are willing to submit to authority.
Self-confidence or internal locus of control is #Hraw characteristic that has been

attributed to entrepreneur (Brockhaus, 1982; Chekiral., 2008). This concept refers
to the belief held by individuals that they cargkly determine their fate through their
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own behavior. However, internal locus of contros lpgioved to be no more useful than
need for achievement in differentiating the enteepur from the non-entrepreneur (Low
& MacMillan, 1988).

Another psychological characteristic of personalthigh risk taking propensity.
However Sexton & Bowman (1985), stated that the raileevidence showed
entrepreneurs are moderate risk takers and doigrafisantly differ from managers or

even the general population.

Tolerance for ambiguity (Schere, 1982) is anothensgnality characteristic of
entrepreneur. In the study of Schere (1982) it wadscated that entrepreneurs’ have

significantly higher capacity for tolerance thanmagers.

However Gartner (1988) identifying the trait approacriticized that the result
of trait approach does not give fruitful explanatifmr entrepreneurship. According to
him the question “Who is an entrepreneur?” probaplyes a wrong answer in
understanding who an entrepreneur is but “Whaeenéneur does?” may give the exact
meaning. Thus, in the next part of the study | widhcentrate on theory of behavioral

approach that is based on answering the questidrat\@htrepreneur does?”

1.1.2.3. Behavioral Approach

Gartner’s (1988) behavioral approach refers thétepreneurship is creation of
new organizations. He says: “If entrepreneurshipebavioral, then it can be seen that
these behaviors cease once organizational creatmver”. From this statement Gartner
focused on the process by which new organizationarganization come into existence
and clarified that the individual who creates tligamization as the entrepreneur takes
on the role at each stage- innovator, manager,|dmaliness owner, division vice-
president, etc. This explanation is derived from 8thumpeter’s theory: “Entrepreneur

when he actually ‘carries out new combinationsy éses that character as soon as he
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has built up his business, when he settles dowmirtning it as other people run their

businesses” (Schumpeter, 1934). Thus, entreprampussdynamic rather than static.

Entrepreneurship is behavioral because it is ifledtiby behaviors and
entrepreneurship is the product of the behaviarities of individuals. This approach
clarifies the process of new venture creation. &Gartner’s (1934) behavioral approach

explains that entrepreneurship emerges by the om@ad many influences.

Campbell et al. (1970) in his framework of process-oriented theadgo
suggested the behavioral approach as the processes that explain how behavior is
initiated, directed, sustained, and stopped. Agag mentioned before research findings
from other areas was needed to contribute to theeldement of paradigms and
constructs that lead to the development of converdgkeories. Thus, behavioral,

process-oriented model of entrepreneurships isate@ird, 1988).

By the way, many of the entrepreneurship modelsaladed in recent years are
process oriented cognitive models, focusing oruaktis and beliefs and how they can
predict intentions and behaviors. The complex @@ of human being such as new
venture creation are result of people’s cognitivecpsses. Humans are able to think
about possible future outcome, decide which ofdéle® most desirable and whether it
is feasible to pursue attaining these outcomeis. ot reasonable to expect people to
pursue outcomes that they perceive to be eitheesirable or unfeasible. Therefore, an
individual will choose among alternative behavibysconsidering which behavior will
lead to the most desirable outcome (Segal., 2005).
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1.1.3. Women Entrepreneurship Under the Light of Entrepreneurship
Approaches

Before entering into the core explanation of thejomaentrepreneurship
approaches to the women entrepreneur’s motivesave hreviewed literature about
general characteristics and distinction, role ahdnges of women entrepreneurs in
order to understand the essence of the women eati@yrship. In this connection the
following review will began from the general undargling of women entrepreneurs in
different aspects.

1.1.3.1. Women Entrepreneurship growth and researchtudies

The phenomena of women entrepreneurs became appatée U.S. economy
in the 1970s. Since 1970 there has been a steasase in women entrepreneurs. In
particular, the dimension of gender merits clos#terdgion, as there is increasing
evidence that women are starting up new busineases faster rate than men and
expanding their share of business ownership in ntaoytries. In recent years, women
entrepreneurship has been prospering and womendolwugnesses, as well as women
self-employment currently constitute an importantl growing share of the business
population in significant number of OECD (Organiaatfor Economic Co-Operation
and Development) member countries, as well as inyn@developing countries and
economies in transition (OECD, 2001).

The second OECD conference on women entreprenaU8ME (Small sized
Enterprise) which is held on November 2000 was dbase the key importance for
women entrepreneurs in 2kentury informed us with different findings. Folling
figure shows us the share of women entrepreneudsfferent countries during three
different decades. And obviously this gives us @aclunderstanding about average

growth of the women entrepreneurship shares arthendiorld toward 2% century.
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Figure 1. Share of Women Entrepreneurs
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Note: Share of women employers and own account worketatal employer/own
account workers.
Source: OECD Labor Force Statistics (2000)

The OECD has gathered data from member economies orbersnof self-
employed (OECD, 2003). Figure 2 shows the frequetistyibution of men and women
employers and own account workers for a numbeoahties for 2000. The table is in
ascending order beginning with lowest share of womsef-employed (Turkey) to the
highest (Portugal). There is substantial variationong the economies in the relative
share of women self-employed compared to men saepl@yed. Still in all economies,
women self-employed represent a minority of thé-eelployed. Turkey has the lowest
share with 13% and Portugal the highest share wW@%. At the top end of the
distribution we also find the United States and &knwhich have 40% and 38% self-
employed women respectively. However, most econsmimve between 22%

(Denmark) and 33% (Austria) self-employed women.
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Figure 2.Women and men self employed in 28 OECeconomies in 2002
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Source: OECD (2003) Annual Labor Force Statistics.

The United Nations Economic Commission for Eurolse &as similar data that
can allow estimation of the importance of womem#epreneurship. Figure 3 shows the
frequency distribution of men and women employerd awn account workers for a
number of countries for 2000. This is in ascendirgder beginning with the lowest share
of women employers (Turkey) and own account workershe highest (Republic of
Moldavia). While there are some small differencesneen Figures 2 and 3, the rank
ordering of the countries included in both dataelsaare the same. While we cannot
assume that every firm included represents an emtdgnt firm, we can surely assume
that the absolute majority represents privately hetlependent firms, thus making the
available data relatively reliable for our purposdsestablishing the importance of
women’s entrepreneurship. In all countries surveyesimen represent a minority of the
employers and own account workers, but there amoitant variations among the
countries. The lowest shares of women employerdoaned to vary between 15% and
19% and the highest shares vary between 29% andv@®&ha excluding the extreme
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cases at both ends (which might be unreliable}otal, for the 28 countries that have
data available for year 2000, we find close to Ifilion women employers and own-
account workers. Hence, women employers and owmuatcworkers represent a
substantial part of the entrepreneurial economywei@r, it is still unable to estimate

their economic impact in terms of employment, aekiesales, or GDP growth.

Figure 3. Women and men employers and own accountorkers in 26
countries in 2000.
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According to the 1995 UN survey there had been gbsnin women
entrepreneurs and their impact on the global ecgndrollowing table illustrates

women entrepreneurs’ ownership facts in differentndries.
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Table 1 Ownership Facts

- Women in advanced market economies own more2b&of all businesses
- In Japan - 23% of private firms are establishgevbmen
- In China - women founded 25% of the businessa=s1978
- In Germany - women have created one-third ohhe businesses since
1990 representing more than one million jobs
- In Europe and Newly Independent States TransEoconomies - women are
25% of the business owners
- In Hungary - women started more than 40% of aflibesses since 1990
- In Poland - women own 38% of all businesses
- In Mexico - 32% of women-owned businesses weadedd less than 5 years ago
- In France - women head one in four firms
- In Swaziland - Women account for about 70% of rmicsmall, and medium
enterprises
- In USA - women own 38% of all businesses (8 milifirms), employ 27.5
million people (or 1 in 5 workers), and generates$8llion in annual sales
- In Great Britain - Women are one-fourth of thé-senployed sector
- In the EU - one-third of new businesses areeanly women

Sources: Jalbert (2000).

Growth in many countries, whether developed, deuetp or transitional, has
been driven by trade. Evidence suggests a gendeendion to trade development,
throughout three factors. First is the expandingagpe sector, where small and medium-
sized enterprises (SMEs) are playing an increagitayige role in developing and
transitional countries. Second is the shift in gaheconomic policy from inward-
looking, import-substitution policies to outwardlking, market-oriented strategies.
Third is that an increasing number of SMEs are femawned and engage in
international trade. This has enhanced the vigfbdi women business owners around
the globg(Jalbert, 2000).
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Despite the tremendous growth in the number of woerdrepreneurs and their
impact on the economy, there are not as many studigearching women business
owners. Most of the studies on entrepreneurs hiasisted researching only male
(Hornaday & Aboud, 1971; Kent, Sexton & Vesper, 298 oore & Buttner, 1997). The
reason for this might be that prior to the 198@emen had limited access to capital and
management experience for starting their businedstere were not enough sources for
studying women entrepreneurs. Even though womee@eneurs have been present all
throughout the history (Oppedisano, 2000), it haly deen recently that attention has
been paid by researchers.

In the OECD conference on women entrepreneurshido# it was mentioned
that women’s entrepreneurship needs to be studipdrately from men. The reason is
that women’s entrepreneurship has been recognizethgd the last decade as an
important untapped source of economic growth. Woernepreneurs create new jobs
for themselves and others and by being differest gdrovide society with different
solutions to management, organization and busipgeblems as well as to the
exploitation of entrepreneurial opportunities. Heee they still represent a minority of
all entrepreneurs. Thus there exists a marketraitliscriminating against women'’s
possibility to become entrepreneurs and their pdigi to become successful
entrepreneurs. This market failure needs to beesddd by policy makers so that the

economic potential of this group can be fully agd (OECD, 2004).

Several studies indicate that women business owhears previous work
experience in teaching, retail sales, office adstiation, or secretarial areas rather than
executive management or technical position heldniey. Because of lack of business
experience and knowledge of financing, women offizeh difficulty in obtaining loans to
start a business. On the other hand, after the’d280ew type of women entrepreneur
emerged which is called the “Second Generatione¢@r 1985). Many of these female
entrepreneurs left the corporate world to be oiir then, and to utilize their technical

and educational skill. In contrast to those wonimrsiness owners, the second
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generation female entrepreneurs were likely to béeyaverage age 46, married with
post secondary education with some managerial backd (McAtevey, 2002). These
women came to the business world with more expesierducation, management

experience, networks and capacity to obtain busituemns.

The lack of entrepreneurial activity among womerelatively well documented.
As it is mentioned, women make up only just unde third of the new enterprises, and
generally women's enterprises are typically foumdeiail trade and the service sector
rather than manufacturing. This means that on trexage, women's enterprises are
smaller than men'’s.

1.1.3.2.Identifying differences between men and wam entrepreneurs

During the last decade women as entrepreneurs lhes@ brought into sharper
focus, which has led to a number of surveys, whaake and female entrepreneurs have
been compared. But according to Bakeal. (1997) surveys with the focus on women
entrepreneurs still account for only 6-8 per ceifit imernational research into
entrepreneurship.

The studies confirm that there are many similagibetween a male and a female
entrepreneur, but that a number of differencest,efdas example in connection with the
motives behind the start of their own enterprisbus many studies point out that
empirical studies of women entrepreneurs and treldpment of theories about women

is a neglected subject in descriptive and presedpesearch work.
However, interest is increasing as a consequeneerapidly increasing social

and industrial policy focus on the potential whialetivating more women to start their

own business would presumably produce.
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International research into entrepreneurship, dholy female entrepreneurship,
concludes relatively unambiguously that in many svélyere are similarities between
female and male entrepreneurs. However, at the siameeit also concludes that there
are differences in some areas, but that these ghmilinvestigated in more detail in
order to gain a better understanding of the fadioas influence the desire to establish
oneself as a manager-owner, and the courage iaaehis desire (Birley, 1985; Carter,
1991).

Kjeldsen and Nielsen (2000) mentioned the importaea for investigation is
the question of whether women and men have diftedraracteristics, attitudes,
motives, and ways of thinking when they considetirsg up their own businesses.
Several surveys are based on the assumption thatamé women have different
conceptions of such concepts as rationality anicstiwhich influence the type of
business to be established, the goals to be set, the enterprise is organized and
managed, and the types of networks to set up.dsssimed, for example, that women
are motivated more by consideration for others arel more concerned about the
welfare of others and about doing something foexhThis is called responsibility or
solicitude rationality. On the other hand, menraivated more by purpose rationality
based on individuality, "reason”, and efficiencgr the purpose of pursuing some
definite purposes and goals. This is also termeldnieal/economic rationality (Kjeldsen
& Nielsen, 2000).

The majority of surveys of women's conceptiontait motives for starting an
enterprise show that they are different from thosenen. Women point out that their
motive is linked to the fact that they must takeitliamily, job, and career into account,
and several surveys show that women do not idetitiéynselves with the concept of
entrepreneur, because in their opinion an entrepireis by definition a man, and this
does not fit in with the picture they have of thefass as women (Berg, 1994). The
large numbers of surveys that have focused on paligorelated, psychological and

sociological characteristics — including also diffieces of gender — seem to be unable to
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explain why some persons find it desirable to bezamtrepreneurs, and make their

wish come true.

In the working paper of Kepler and Shane, HeigB@)7) described a statistical
evaluation of the similarities and differences ke#w male and female entrepreneurs and
their ventures. They used data from Panel Studsntfepreneurship Dynamics with the
sample of 685 new business people who indicatet thiey were in the process of
starting a business in 1998 or 1999. The aim af 8tady was to better understand the
extent to which entrepreneurship by men and wonsemlifferent. And found out
evidence that male entrepreneurs were significdesdly likely than female entrepreneurs
to prefer low-risk/low-return businesses. They afeand an evidence of different
motivations between male and female entreprendurparticular, male entrepreneurs
were more likely than female entrepreneurs to diaginesses to make money and to
believe that starting a business is more impottsenh spending time with one’s family.
Male entrepreneurs were significantly more likehan female entrepreneurs to see
business owners as community leaders, suggestatgnihle entrepreneurs are more
highly motivated to start businesses to achievegeition than women are. Finally,
male entrepreneurs had significantly higher expiecta for their new businesses than
female entrepreneurs. Male entrepreneurs werefisgmily more likely than female
entrepreneurs to report that they identify oppaties through research; to believe that
the existence of new business opportunities dependsction; and to report that they
gather a lot of new information in the processdehitifying their business opportunities.
Male entrepreneurs were also significantly morellikthan female entrepreneurs to
view as important gathering information on the odflsa positive outcome occurring
with their ventures, and significantly less liketp view as important gathering

information on the size of that outcome in choodegveen different ventures.

Kjeld and Nielsen (2000) in their study of womentrepreneurs paid attention

on the following idea in identifying differencestiveen men and women entrepreneurs:
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"Men may be motivated by a desire "to be an entrepreneur” or not work for
someone else, whereas women may wish to have "flexibility" in balancing work

and family or to "help others™,

Many attempts have been made to characterize adivitte entrepreneurs into
various typologies, but many researchers take apathtude that entrepreneurs are as
different as all other persons regardless of empéy and social group. Perhaps,
Kjeldsen argued that generally entrepreneurs adiffasent as all other individuals, and

that this applies also to women among themselvdswien compared to men.

1.1.3.3. Distinctive Characteristics of Women Entngreneurs

Most significantly, the literature highlighted thiistinctive characteristics of
women entrepreneurs that distinguish them from nesigepreneurs. According to
some research studies women entrepreneurs pridesées on their strong social and
interpersonal skills. Instead of operating undeiigad and authoritarian management
model, these women entrepreneurs utilize a codperand collaborative management
approach. Founded on shared participation and humgationships, women
entrepreneurs utilize a strategy that involvesetistg and learning, rather than the
pursuit of short-term profits. For female businessers, their own businesses provide
them with the ideal environment for asserting fanencharacteristics of leadership. In
this setting, women who have left the corporatenaneo longer have to reshape their
values and behavior in order to blend into the rdalinated environment of the
corporate world (Buttner & Moore, 1997). Becauseythre in control of their resources
and their work environment, the female businessers/igan define an environment that
is free from the gender inequality that permeatescorporate world (Carter & Cannon,
1991).

The display of feminine characteristics of femaadership in women-owned

businesses was supported by the research studyaeddby Stanford, Oates, and
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Flores (1994). According to these researchers, ieoviewed female business owners,
many of the characteristics identified in the dgdion of the feminine characteristics of
leadership were described. For most of the stugbdsticipants, the relationships
between them and their employees were based oaradskense of commitment and
respect. The participants noted that their empleyeere given the freedom to
participate in the decision-making process as psstrin an environment that promotes
growth and learning, the independence of the engal®ywas cultivated so that they

were intrinsically motivated to share the sameovisaas the employers.

1.2. THEORETICAL FRAMEWORK

1.2.1. Motivation of becoming entrepreneurship

Motivation is defined as the process that accoontah individual’s intensity,
direction, and persistence of effort toward attagnia goal (Robbins, 2003). While
general motivation is concerned with effort toward; goal, | will narrow the focus to

entrepreneurship goals in order to reflect ther@gtof entrepreneur’s behavior.

In starting up a new business there must be som@rfathat motivate an
individual to become an entrepreneur. Because asi@nd Sapienza (1992) stated
that motivation plays an important part in the tiraof new organizations and theories
of organizational creation that fails to address tiotions are incomplete. These studies
again interlinked with McClelland’s work on the defer achievement (1961). He stated
that the high economic and social growth in soneesies fostered entrepreneurship. In
his view, this growth was owing to a large segn@hese societies having a high need

for achievement.
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1.2.2. Pulled and Pushed motives

Motivation theory argues that individuals are eitpelled or pushed toward a
career choice, such as becoming an entrepreneuin Atuges’s (2003) study, the
motivation of becoming entrepreneurship is deteeaiby pull and push perspectives.
This gives us suggestion that there may be fadtas either pullindividuals toward
creating new ventures or pusiem into it. The pull view self-employment is skdy
individual choices and agency with workers voluiyarseeking out greater
independence and opportunity in expanding enterpridture. On the other hand the
push view of self-employment is generated by thécamme of downsizing and

restructuring.

Gilad and Levine (1986) also proposed “pull” thearyd “push” theory which
closely explains the entrepreneurial motivationdie T‘push” theory argues that
individuals are pushed into entrepreneurship byatieg external factors, such as job
dissatisfaction, difficulty finding employment, uficient salary, or inflexible work
schedule. The “pull” theory contends that individuare attracted into entrepreneurial

activities seeking independence, self-fulfilmemealth, and other desirable outcomes.

In line with other researchers, Shapero and Sdi@8Z%) distinguish between
push factors and pull factors. According to himrapées of pull factors may be the
entrepreneurs' realization of business prospedtsisurroundings or as a wish they
have always had. As shown in figure 4, these tgb@sotivational factors are

characterized as "positive" factors behind theggméneurial event.
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Figure 4. Motives behind a change of life
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Source: Inspired by Shapero & Sokol Kjeldsen and Nielsen (2000).

In contrast to this are the push factors, also céliednegative" factors. These
refer to the situation where persons have beemdota try their fortune as self-
employed, for example as a consequence of changddng conditions or changed
family relations. Numerous surveys have been ua#lert for the purpose of analyzing
whether pull or push factors are equally frequeativational factors, surveys have
shown widely different results, and therefore i$ paoved impossible to arrive at any
final result (Kjeldsen & Nielsen, 2000).

Sriramet al. (2005) considered pull and push motives in explgirwhy some
individuals may be motivated to engage urban ergregurship in the behaviors
necessary to become successful entrepreneurs. phkgactors included the desire for
independence and control, family tradition, to i@ social status and the motivation
to innovate and create new products. On the otleexdhin the context of many
minorities in some countries, push factors includegrimination, the lack of access to

the labor market (often due to an unwillingnessenfployers to accept some groups
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such as new immigrants or minorities), difficulty meeting the required educational
and other qualifications, and limited opportunities career advancement. This may

make self-employment a more viable alternativeeind a salaried employee.

Shaver and Schojoedt (2007) in their study of mgsgiull and push motives used
the panel study of entrepreneurial dynamics datbaaralyzed life satisfaction as a pull
and job dissatisfaction as a push factor that fiscihg individuals in deciding on an
entrepreneurial careers. For life satisfaction tfeynd no significant mean differences
between nascent entrepreneurs and the comparisop,gvhereas for job satisfaction,
they found a significantly higher mean for the medcentrepreneurs than for the
comparison group. As these results show little abascent entrepreneurs being pulled
into an entrepreneurial career, the results haveettaken as strong evidence against
nascent entrepreneurs being pushed toward an emepial career due to less job

satisfaction in their pre-entrepreneurial employtnen

For the motivation of women entrepreneurs ther gseat deal of research into
women business owners which has concentrated om mvbtvates them to start up
business operations. Most surveys that have besiedaut have found quite similar
motivation between men and women, with independemcd the need for self-
achievement always ranked first ( Sarri & Trihomayl2004). Similarly push and pull
factors are common way of explaining different mes behind why women start
business (Brush & Hisrich 1999; Buttner & Moore,9T9 Push factors refer to
necessities such as unemployment, glass-ceilindundancy, recession, financial
reasons (inadequate family income), dissatisfactidth being employed, or the need to
accommodate work and home roles simultaneously f&eibrs are related to a need for
independence, need for achievement, financial reédesire for profit wealth) personal
development, self-fulfillment, social status andvpo.

Huges (2003) analyzed women entry into self-empleyt through motivation

theory of push and pull factors. He analyzed theswoas over the debate that women
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have been pulled into self-employment by the prenoiflexibility, independence, and
the opportunity to escape barriers in paid employmand women have been pushed
into it as restructuring and downsizing has erathedavailability of once secure jobs in

the public and private sector.

In the working paper of Walter and Kolb (2006), yad®d evidence to support
this type of pull and push factors in Latvia. Thegve evidenced that some female
nascent entrepreneurs are pushed by negative @tanoes such as unemployment,
while a large proportion is pulled by positive oppaities. One-quarter state that they
have a job, but are looking for other opportunifrestarting their venture, while nearly
39% wanted to pursue an opportunity, compared % 4i men. However, the share of
women being pushed into entrepreneurship is cortipaly higher, with 23% for

women and 16% for men.

Sarri and Trihopoulou (2004) explored the motivésvomen entrepreneurs in
Greece through the analysis of the findings ofasgecarried out by the Ergani Center,
and covers business start ups for a period of éamsy(1990-2000). According to their
findings, women entrepreneurs in Greece seem todivated more by pull factors that
are mainly related to economic reasons such agedési profit wealth and self-
fulfillment, including the needs for creativity, tamomy and independence. The less
motivation factors that pushed women to entreprésectivities are financial reasons
and unemployment (inadequate family incomes), pedsor family needs that are need
for flexible work schedule. In considering thesedfngs, the most important motives
that have stimulated women to become entreprenigw®ild be argued that these are a
combination of push and pull factors in such a Weat women are more “pulled” than

“pushed” to create their business.
Even though motives differ depending on the coyriinge period, and group of

women, the prevalent trend in most European casid pulled factors as opposed to

“no other choice”. In France, for example “pushtttas do not dominate, in Italy
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women entrepreneurs tend to fall within the “lifgstentrepreneurs” category, meaning
they are motivated by being in control of the cleoad the kind of work they undertake

in order to apply their knowledge and develop tegpertise (Orhan & Scott, 2001).

In the review paper of a survey, designed by Hdgssicvan Amsterdam,
reports that the most frequently cited motives f@men to start a business were:
economic independence (47 percent), combining veor#t family (17 percent), and
wanting to be one’s own master (16 percent). IrtUgal, “personal achievement” was
found to be a women driving force for starting aibass. In New Zealand, when mid-
career women cannot meet their need for challeftggability and career advancement,
they opt for self-employment. Therefore, it is imamt to point out that women
entrepreneur in Greece, in New Zealand and in oEwmopean countries such as
Holland, France, Italy and Portugal cannot be aersid “accidental” entrepreneurs
pushed into heir present activity only by unemplewt) redundancy or job insecurity
(Sarri & Trihopoulou, 2004).

As we have reviewed the pull and push factors ffedint research studies, it
can be summarized that women’s entering into bssimeeffected by main pull factors,
which is identified by the individual's personal athcteristics, are desire for profit
wealth, desire for independence or autonomy, séfiftinent, opportunity perception,
need for achievement, family business, and riskintpkropensity. On the other hand,
main push factor which is characterized by the tieg@ffects of environmental factors,

are job dissatisfaction, glass-ceiling, unemploytntmily reason.

In the next section, we briefly review the findéngf previous researchers about
how women motivated to be engaged in entrepredegiwity, considering under the
light of major entrepreneurship approaches andgusictors to formulate hypotheses

that we would expect to be supported in our ingaditn.
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1.2.3. Factors influencing women entrepreneurship

There are several research studies that have fibcose different factors
influencing on entrepreneurship motives and thennfactors that are influenced on
women entrepreneurs are selected according to tst raviewed papers in order to
build theoretical model for the current study. Henthe theoretical framework of our
study regarding factors influencing on women enerpurs is based on the following
factors which are unemployment, family reason, gjlasling, job dissatisfaction are
defined as push factors and desire for profit vieattesire for independence or
autonomy, self-fulfillment, opportunity perceptiomeed for achievement, family

business, and risk taking propensity are as patbfa.

1.2.3.1. Push Factors

1.2.3.1.1. Unemployment

The unemployment rate constitute the basic thexaletrariable of the push
model, since it is the statistic which best refieitte problem of integration in the labor
force (Roy, Toulouse & Vallee, 1994). In this coatmen, the movement into self-
employment around the world reflects the restrictedicture of opportunities in the
labor market. ( Shapero & Sokol, 1982). This apphoaas argued by authors for years
that difficult economic conditions, particularly #te level of employment, encourage
the process of firm creation. The key historicagadent on this approach is Knight's
(1921) insistence that an individual would switobnh employee to employer depending

on the relative expected return in these two tygextivities.

Starting from the premise that new firm creatiomplies the movement from
paid employment (or unemployment) to self-employmimas been argued that the
formation or transfer decision will made when pered net benefit (monetary and non-

monetary) of self-employment exceed those of remgim paid employment. A fall in
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paid employment with self-employment will push et entrepreneur into self-
employment. According to this theory, a rise in imemployment rate constitute push
factor because the perceived threat to job stalaifid security in paid employment
increases and the desire to assert independendeeaedponsible for ones own future
become more significant (Rayal., 1994).

In the Knight frameworks, even though the expectedome from self-
employment is low, it is higher than the expectacbme from unemployment or from

searching for some employment as an employee.

Storey and Jones (1982) conducted a survey of £96 entrepreneurs in the
region of Cleveland, UK, at 26 percent of respomsietaimed to have been unemployed

immediately prior to going into business.

Barkham et. al., (1996) administered a questionnaire to about 12 n
entrepreneurs in three regions of the UK. Mosthelse respondents declared that they
were pushed toward entrepreneurship (32%) and thay were unemployed

immediately prior to creating new firm (27%).

Kautonen (2008) in his research study for theegmémeurship, compared Third
Age (50+ years) and Prime Age (20-49 years) ergregurs in Finland , and he revealed
that five percent in the total Third Age sample He#n unemployed for more than a
year before starting the current business, unemptoy or its threat being a major
‘push’ factor. The data comprises responses fror 8fall firms which were
established 2000-2006. The fact that 16% of thesesfwere founded by individuals
aged 50. This result shows that 9.5% of all busieesstablished between 2000 and
2006 in Finland were founded by individuals agedbover who transferred from paid
employment, unemployment or retirement to self-@yplent without previous

entrepreneurial experience.
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Indeed, in countries where there are substantiaha@uic and institutional
deficiencies, self-employment often may be a swalvstrategy. Similarly, substantial
economic transitions may lead to worker displacdraed therefore to entrepreneurship
as a means of avoiding unemployment. Thus, selfi@ment represents the
‘unemployment push’ as important implications foakiating the success of economic
transition in different countries. This view cangdausible when we consider changes in
post-socialist countries in the 1990s. Rapid libeaion created new opportunities for
entrepreneurship, but post-socialist countries halge experienced severe recessions
associated with the collapse of the state-ownedusin@dl sector, the rise of
unemployment and the fall of the employment ratea(S& Unt, 2008). However, in
countries with the economic changes women are ynasgmployed than men. This is
confirmed in the Economic survey of Europe in 198& women unemployment rates

were higher than men’s in many of transition coestUNECE, 2003.

The post-communist decline of state organizationsany countries, e.g., was
followed by a surge in self-employment among bottm&n and menAccording to
Global Entrepreneurship Monitor report on Women &mdrepreneurship (2004), the
data show that there is a negative correlation éetwfemale entrepreneurial activity
and both current and long-term levels of femalemyrieyment. The results are stronger
for low income countries that can include countmeth transition economies. Higher
levels of unemployment for both men and women aostnlikely associated with a
reduction in the demand for goods and servicess Decline, in turn, reduces the
opportunities and expected profits for potentiakriems thereby discouraging the rate

of new business formation.

In some countries, women’s entry into self-emplogmmay be easier than
overcoming barriers to entering formal sector jokscording to Mroczkowski's (1997)
notes that many women in Poland began their busiiseto escape unemployment
resulting from the post-communist transformatiorspé&cially in the early years of

transformation, unemployment coupled with labor keaidiscrimination—women were
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generally the first to be fired and the last tafimeew employment—Iled many women to

start their own firms in transitional economies (Bhanet al., 2006).

Economic changes such as downsizing, redundanayany countries lead to the
unemployment which can push individuals into seffpboyment. Especially for women
redundancy was a primary reason for becoming seffl@yed as they were suffered
from no longer need for a job and therefore theyeverit of work. For this reason push
of economic necessity such as job loss and lackolofopportunity which results
unemployment had been encouraging women to becetfieraployed (Hughes, 2003;
Sarri & Trihopoulou, 2004). Walter and Kolb (20C8e also has provided evidence to
support this type of push factors in Latvia. Thegvdr evidenced that some female
nascent entrepreneurs are pushed by negative @taooes such as unemployment.

Thus, our first hypothesis is as follow;

H1: Unemployment is positively related to womenisrepreneurship

motivation.

1.2.3.1.2. Job dissatisfaction

Job satisfaction represents a person’s evaluatfohisoor her job and work
context. It is an appraisal of the perceived jolarahteristics and emotional experiences
at work. Satisfied employees have a favorable ewi@n of their job, based on their
observations and emotional experiences. Employaede satisfied with some elements
of the job while simultaneously dissatisfied witther (McShane & Glinow, 2003).

According to Herzberg's theory, the opposite ofstattion is not dissatisfaction
as was traditionally believed. He argues that wdaatse us to be satisfied is different
than what causes us to be satisfied and engagauar ijob. Job satisfaction is related to
such intrinsic factors as advancement, recogniti@sponsibility, and achievement,

while job dissatisfaction is related to extrinsiactors, such as supervision, pay,
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company policies, and working conditions (Robbi?803). Herzberg named these job
dissatisfaction factors as a “Hygiene factors” amen these factors are adequate people
will not be dissatisfied.

Employees became dissatisfied with their employmesiationship, which
motivates them to search for another job. Job tsfaation, which pushes employees
out of their current job, has a greater effect tanting up their own business that is self-
employment than incentives that pull them into reahary job. This reason explains us

that good employees are less motivated to stdyein turrent job.

There are several studies regarding job dissatisfaeffect on starting up one’s
new business. The most widespread study about iggatéfaction and its effect on
starting entrepreneurship activity was Brockhau@980) study. He examined if
dissatisfaction with a previous job was what puskeedrepreneurs to create new
ventures. Comparing two groups of entrepreneursnaaigiagers, Brockhaus found that
entrepreneurs were more dissatisfied than the neasagth all aspects of their previous
job with the exception of pay. In this connectioe wan summarize that Brockhaus
found that job dissatisfaction as a major reasat fiushed individuals to become

entrepreneurs.

Another research study which is done by Cromie ldages (1991) among pre-
entrepreneurial job, it has been noticed that ssissociated with superior-subordinate
relations clearly implicates job dissatisfaction adactor that pushes individuals to

engage in entrepreneurship activity.

As regards to women job dissatisfaction is alse &ikiilar reason with others as
the push factor to the self-employment. Usually vwarnare more dissatisfied with their
careers and see entrepreneurship as a means ehraodating their work and child-
caring roles simultaneously (Cromie, 1987).
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Ahmed (2005) in his research study explored somesasons why Jordanian
women choose to develop their entrepreneurial lessin And he found that job
dissatisfaction is the reason for women to staeirtbwn business and these women are

35 years old and above. Thus, our next hypothsisiit as;

H2: Women entrepreneurs are motivated to starhejp business by the result of

job dissatisfaction in previous jobs.

1.2.3.1.3. Glass-ceiling

The term glass ceiling refers to situations wheéeeddvancement of a qualified
person within the hierarchy of an organizationtspped at a lower level because of
some form of discrimination, most commonly sexisnraxism. In this study the term
refers to the barriers that can exist to thwartaanen’s rise to the top an organization
that one provides a view of the top, but ceilinghanv far a woman can go (Sweeney &
McFarlin, 2002).

In 1986, the Wall Street Journal reported the phfgkass ceiling” to describe
the invisible barrier that blocks women from thestngenior positions in corporate
America (Mattis, 2004). Other researchers have mhecied the persistence of the glass
ceiling in limiting women'’s career advancement (Bat & Moore, 1997; Mattis, 2004;
Baughnet al., 2006).

Carter and Marlow stated that gender inequalitate® forces that may increase
or decrease the level of women’s participation mrepreneurship. For example,
participation of women in entrepreneurial actistienay result from their increased
participation in the labor market as a whole. Batiacreasing proportion of female
entrepreneurs may also result from labor marketridisnation or “glass ceiling” career
problems (Baughet al, 2006).
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Battner and Moore (1997) also argued that womewnrbecentrepreneurs due to
blocks in career advancement as a result of geiderimination, resulting in the term
glass-ceiling effect that women cannot access theebt levels in an organization or
corporation due to their gender.

Mattis (2004) analyzed the United States natiomgdresentative sample of
women business owners through interviewing by tedee to understand better the
glass-ceiling term focusing on women business osvméto left corporate careers to
start their own. In this study, the researcher @@drib examine the extent to which the
glass ceiling and glass walls are contributing tomen’s exodus from corporate

America.

Respondents’ experiences with corporate “glasengsil and “glass walls”, such
as lack of flexibility and challenge, lack of raleodels and mentors, lack of access to
line positions with concomitant entrepreneurial @ppnities, and failure of

organizations to credit and reward women'’s contrdms, are examined.

The finding of Mattis is that nearly one-third (p@rcent) of women business
owners in this study previously employed in thevate sector cited the glass ceiling and
dissatisfaction with the work environment (28 petyeat their former employer as a
reason they left to start their own business. Womigm non-private sector backgrounds
were less likely to say they had experienced asgtaging (16 percent, or that they were
unhappy with the work environment at their formkce of employment (17 percent).
As for this regards according to many researchissugbout women entrepreneurs we
can say that women start their own businesses ag afxavoiding the glass ceiling in

large corporations and the academic world. Thiesn#xt hypothesis is built as:

H3: Women start their own businesses because @idéiss-ceiling in their
previous work places.
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1.2.3.1.4. Family reason

Several studies suggested that many women havenieeself-employed due to
economic necessity. In this connection, the econagracessity generated another factor
of push that enables women to take care for tramilf financially by themselves
during harsh economic condition. Such hard conaétimcreased responsibilities of the
woman to care for the family taking additional ralé becoming the bread winner
(Finlay, 2008).

In Hughe’s (2003) women were forced in self-empieynt because of the
importance of family reason that is raised from #@nomic necessity. Sarri &
Trihopoulou (2004) underlined that inadequate fgrimicomes pushed many women’s
to become self employed in order to solve the funreason of their family. In
consequences, while many women attempt to imprhoeie tamily incomes the financial
reason is meant in term of family reason. Thus,lfareason pushed women to become

entrepreneurs and the next hypothesis is

H4: Women entrepreneurs have started their ownnbases because of their

family reason.

1.2.3.2. Pull Factors

1.2.3.2.1 Family business

Family business is another factor that pulled imhials to start their own
businesses. The family business success can bkededarm the existence of role
models within the close environment and the rekamit a partner’s expertise.

Bates (1988), analyzed the samples of business rewteoughout family
business background study are drawn from charatitariof business owners. When he

carried survey asking, "Prior to your going intcsimess, had any of your close relatives
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ever owned a business ...,"1 41.9 percent of rekpua from the sample responded
affirmatively. "Close relatives" included parentsrothers, sisters, spouse, or other
relatives with which the owner had frequent contdctHughes (2003) study it was
reviewed that, the most commonly cited findings eoffom Statistics Canada’s 1995
Survey of Work Arrangements, which asked resporsdahbut their ‘main reason’ for
becoming self-employed. The top three reasons wetesire for independence (41.8%
of responses), involvement in a family business1i®/of responses) and a lack of other
available work (12.0%). Shapiro (1975) also fouhdtimore than 50 percent of the

entrepreneurs he studied had self-employed fathers.

A considerable proportion of respondents (19 ingsvees) stated that they were
influenced by their family environment, whether @ese of direct succession into a
family business, or through the influence of a noledel who provided encouragement,
or because a partner such as spouse was backingnttepreneurial project, with
expertise or finance. This was a very high propartand family influence appears to
have played an even stronger role in the case afemorather than in the case of men

entrepreneurs.

A woman-owned firm is often defined as firm wherag@man owns more than
50% of ownership and family business representsajntae largest groups of firms
(OECD, 2004). In most family businesses, the hudband wife manage the firm
together, but equity might not be divided equal@ften for reason of external
legitimacy, the husband has the majority ownerdbip,the couple considers the firm as
their joint asset and both often work to an equ&tm® in the firm. On the other hand,

women start their businesses with the help of ttieth relatives, usually husbands.

Mattis (2004) stated that family history seems tveéh been an important
influence on these women’s work-related decisiobser half (55 percent) of the
women interviewed for her study reported that a fmemof their immediate family was

a business owner while they were growing up.
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Bates (1988), analyzed the samples of business rewtleoughout family
business background study are drawn from charatitsriof business owners. When he
carried survey asking, "Prior to your going intesimess, had any of your close relatives
ever owned a business ...," 41.9 percent of resgpuadfrom the sample responded
affirmatively. "Close relatives" included parentsrothers, sisters, spouse, or other

relatives with which the owner had frequent contdbus, our next hypothesis will be:

H5: Family business has an effect on women entngirs in starting up their

own businesses.

1.2.3.2.2. Opportunity perception

The opportunity perception characteristic of enteapurs is well described in
the light of Austrian entrepreneurship theory ofa&d Krizner (1979). Kirzner
emphasized that the entrepreneur is the personisvalert to the opportunity. He says
the entrepreneur recognizes and acts upon markeirtopities. The entrepreneur is
essentially an arbitrator.

Many research studies indicated that opportunitscegaion is another reason
that pulls women into entrepreneurship activitiBayghnet al., 2006; Lisowska, 1997).
Their opportunity seeking characteristics can hd sa a personal characteristic that
attract women to be self-employment. Higher waged e security of professional
earnings increase the attractiveness of wage emmglotyas well as the opportunity cost
of self-employment. Women who are interested inirmsses tend to perceive
opportunity to utilize potential skills and abiis, personal creativity and innate spirit of
entrepreneurship to the full extent. Moreover opaty can be perceived from the
economic changes in transition countries that aogiged by rapidly expanding market
economy. Again in Lisowska’s (1997) study in thdéerent countries made clear that
opportunity to make money is also an importantesthat is perceived from the market

economy.
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This can be viewed from the GEM study in 2004 amisgnember countries.
Opportunity entrepreneurship estimates the numbeeople who choose to start their
own business as one of several desirable care@neptin other words, opportunity
entrepreneurship reflects the desire to take adgenof an entrepreneurial opportunity.
Among women involved in starting a new business, 4%l of women choose

entrepreneurship in order to exploit an opportunity

As women similarly with men have personal charasties of opportunity
perception that can be emerged form the econongortynities to earn money and gain
benefits, our next hypothesis is based on:

H6: There is high involvement into women self-enyph@nt when opportunity
perception is high.

1.2.3.2.3. Tolerance for risk

There are many factors can be accounted that niiegt &iie decision to become
an entrepreneur. One of the distinctive personatatieristics of individuals to become
entrepreneurs is risk taking propensity. As forsthmatter many researches defines
entrepreneurs as “those who create and grow newrpeistes and demonstrate
characteristics of risk-taking and innovation” (Gamnelliet al., 2003).

Psychological approach insists that characterisifcask taking found among
entrepreneurs, theorizing that successful entreprsnare less risk averse than non-
entrepreneurs. This argument reflects the morergkbelief that entrepreneurial entry
requires a more risk-seeking attitude. McClellad®6(l) also indicates risk taking
propensity as one of the major characteristics ofrepreneurs. He described
entrepreneurs as leaders who were proactive ananitted to others, enjoyed taking
personal responsibility for their decisions, pregdrmoderate risks, enjoyed feedback on

their performance, and disliked routine and repetitasks.
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Risk can be generated because of the uncertaitisituthat entrepreneurs face
in their business lives. In this situation entreyne's decide how much risk to take in
order to gain returns. This tolerance for risk gnogity of entrepreneurs was built in
Frank Knight's (1921) definition of entrepreneumshiKnight discussed what will
happen if uncertainty is introduced to the econofyith uncertainty present, doing
things, the actual execution of activity, beconresa ireal sense a secondary part of life;
the primary problem or function is deciding whattmand how to do it”. Thus, risk can
be understood as the opinion of the entreprenegardeng his ability to forecast the

future correctly.

However, according to Wood (2005) the entreprengoes not bear risk.
Because the entrepreneur has supreme confidernig afility to forecast correctly and
so he knows what will be occurred. He acts in § imawhich other market participants,
who perceive the uncertainty of the future and dbbelieve they can correctly foresee
what will occur, cannot act. The analysis of maogremists of entrepreneurial action is
therefore misconceived because the economists thatkthe entrepreneur engages in
some sort of probability calculus to choose therseuof action with the highest
"expected value”, this is not correct: the entrepue knows what will occur if he acts as
he chooses. Thus, Wood says “Risk is not the plessdriability of future conditions,
nor is it the unknown future which may occur; bather risk is the opinion in our minds
regarding our ability to forecast the future actelsa The risk we perceive in a situation
is our perception of our ability to forecast théufe outcome correctly. If we believe we

are forecasting accurately, we bear no risk”.

In psychological characteristic of personality ttemtrepreneurs have a high risk
taking propensity. However Sexton & Bowman (19&%ated that the overall evidence
showed entrepreneurs are moderate risk takers andod significantly differ from

managers or even the general population.

41



Van Praag et al. (2002) found that entrepreneuwm® wnore willing to gamble
than employees, and individuals who like to riskeveore likely to choose to become
entrepreneurs. Another research study also shohedeintrepreneurs generally take
medium risks (Collins T. Y., 2007), but women amsd risk takers then men

entrepreneurs.

The results of surveys carried out by Lisowska {9@mong of UNECE
countries in transition showed that many womenrereafraid of risk-taking and like
challenges. As for this reason it can be said tiiiate is a steady increase in women’s
entrepreneurship activities.

In the research study of Kepleral., (2007) it shows that the greater preference
of female entrepreneurs for businesses with a Islto-return ratio rather than high
risk-high return ones is robust to the inclusiontleé control variables. Other research
study it is said that entrepreneurs take calculatdd. Because there is certain amount
of risk with any business venture and those vestwvgh greater returns frequently
require more risks (Tesreau K. & Gielazauskas Mpm these results it can be noticed
that women entrepreneurs are reluctant to takeehigbks, and the hypothesis can be
built as:

H7: Women entrepreneurs are moderate risk-takers.

1.2.3.2.4. Desire for profit-wealth

Desire for profit-wealth is identified as econonaic financial reason that pulls
individuals to start up their own businesses (S&rfirihopoulou, 2004). Profit-wealth
in the context of self-employment refers to the@ase in the value of the firm as well
as in salary and benefits. The amount of wealtht tre can accumulate through
working for an organization is relatively fixed, edeas in self-employment the
opportunities to acquire wealth are infinite (Geéteet al., 2008). This challenge for the
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individuals can pull them to earn more money atifillftheir excess needs. Gelderen
al. (2008) found that the expectations of wealth andoine attainment do not
compensate for that, as those preferring orgaonizatiemployment generally expected
to earn more working for an organization, wherdassé¢ preferring self-employment
expected to attain more wealth and income beinigesgployed . In the research study
among undergraduate students, twenty-four percemiheo respondents indicated that
they had been involved in the creation of a businikat created new wealth (DeTienne
& Chandler, 2007).

Kepleret al., (2007) measured the motivation to start a busitessarn money
among men and women entrepreneurs and the measurevas composed of the
following items measured through the statementd agarted this business “to build
great wealth or a high income;” “to earn a largerspnal income;” and “to build great
wealth or a higher income.” Also his result was iEmwith other studies that the

motivation to start a business to make money vatgsstally significant.

As Mises said "The entrepreneur sees only progétsirepreneurs earning profit-
wealth perception can be the most important faatoong others for establishing their
own businesses (Wood, 2005). Thus, the last hypstie

H8: Women entrepreneurs are motivated by desir@rafit-wealth in starting

up their businesses.

1.2.3.2.5. Higher order needs

In the theory of motivation, Maslow developed hrelyy of needs theory
consisting of five theory- psychological, safetpcial, esteem, and self-actualization.
Maslow separated five needs into higher and loweders. Psychological and safety
needs were described as lower-order and sociakmstand self-actualization as higher-

order needs (Robbins, 2003). The higher-order nemdssatisfied internally when
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entrepreneurs possess such characteristics ase disir independence, need for
achievement and self-fulfillment similarly tells tsmany research studies as factors of
pull effect in starting their own businesses ((L&897; Lisowska, 1997; Buttner &
Moore, 1997; Zapalska’s, 1997; Sriragnal., 2005; Baughnegt al., 2006; Cately &
Hamilton, 1998; Collins, 2007; Shaver & Schojo&fiQ7).

a) Desirefor independence

The basic difference between the role of an entéregur and and employee is the
ability to conduct his or her job independently. WWhchoosing to be entrepreneurs,
individuals in business ownership should have &drgeed for independence with the
emphasis of autonomy than those who choose torspgid employment (Lee, 1997).
In this regard, where one has a choice betweeresgifoyment and paid employment,
the pull factors, that reflect the anticipated Hatition of entrepreneurship, will also
come into play. Pull factors may also reflect oppoities for independence as well as
the perceived success and satisfaction experidngettrepreneurs. In this connection
many of past studies showed that entrepreneursddaigher need for independence i.e.

autonomy, than the general population (Baugtad., 2006).

The reason for women entrepreneurs to start tveir business similarly with men
can also be the need for independence that wishdgdct one’s own life and achieving
personal goals. According #apalska’s (1997) research study on women entrepren
in Poland, she found that independence is one efrhin reasons among others that
motivate them to start their own business. Sheezhwut survey via telephone among
150 entrepreneutacluding 40 women between 1994 and 1995 andrgagsgnized that
they were mainly: quest for independence, needcbifesements and satisfaction from
work, economic necessity, need to earn money bedaus a measure of success, and
aversion to dependency. In general, women sigmifiganore often declared that they
did not liked their bosses and claimed that thewldohave done much better

individually or by themselves and thus they haddakztto start their own business.
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In Ewa Lisowska ‘s (1997) investigation on womeaigrepreneurship in three
different countries of Europe (Poland, Lithuaniagd aJkraine) she found that women in
these countries declared that independence amoreg ththers (innate spirit of
entrepreneurship and aspiration) is the most inaportactor motivating them to work
on their own account. Compared to paid employméntsiness ownership offers

individuals a greater level of freedom in condugtimork and personal life.

b) Need for achievement

The need for achievement is one of the personatitracteristics of
entrepreneurs which are studied in psychologidardture. This characteristic was
developed and identified by David McClelland in 196onsidering such people who
have a compelling dive to succeed. They are stivor personal achievement rather
than rewards of success. They have a desire tomething better or more efficiently
that it has been done before. This drive is thelezelment need (Robbins, 2003).
McClelland found that higher achievers are difféige themselves from others by their
desire to do something better. He described emneprs as leaders who were proactive
and committed to others, enjoyed taking personspaesibility for their decisions,
preferred moderate risks, enjoyed feedback on tmiformance, and disliked routine
and repetitive tasks. McClelland is singularly mbt@owever, for his belief that the
crucial characteristic of successful entrepreneuesneed for achievement rather than a
desire for monetary gain Collins, (2007). Moreogencept of need for achievement is
emerged from the research studies that are basedeon Later researches included
women in their research in need for achievementraedsured whether women scored
as the men (Hurely, 1999). Hisrich and O’Brienrfdumen and women founders to
have high need for achievement which they relatedhe formation of their own
businesses (Cately & Hamilton, 1998).

Obviously, need for achievement distinguishes enérgeurs from non-

entrepreneurs (Herron & Sapienza, 1992). Greedd{Rh her research study compared
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and contrasted women business entrepreneurs witlewdarrel racers (also referred as
world athlete entrepreneurs). She has conductestigneaire among twenty-five world
athlete entrepreneurs and twenty five women busioemers and found that the two
entrepreneur groups are different with the needhigh achievement. Findings showing
flexibility to be a main motivational target for Ween Business Entrepreneurs relate to

past studies claiming flexibility to be an addi@bnattractive factor.

Lee (1997) also did research study using the needa¢hievement factor in
exploring the motivation behind women’s occupatloctaoice of becoming a business
owner instead of an employee in Singapore. He fahatiwomen entrepreneurs have a
higher need for achievement than women employdas.fihding was conducted by Z-
test and supported the hypothesis. The regressialyses which is conducted for the
same factor at a significance level of 0.05, exdi 98.53 per cent (R0.9853) of
variation and the result says that university etlanahave the greatest impact on the

need for achievement of women entrepreneurs.

c) Sdf-fulfillment

Self-fulfilment also represented as one of thespmal characteristics of
entrepreneurs which is best identified as a pudtoia of becoming business owner.
However self-fulfilment is the most significant asire of success for women
entrepreneurs. Because women are more likely tham tm cite personal interests, a
desire for self-fulfilment, and job satisfactiors #&heir reasons for starting business
(Kepler et al., 2007). Battner and Moore (1997) found that wonuhose self-
fulfillment and goal achievement as primary measwesuccess rather than financial
profitability. Weiler and Bernasek also stated tbasons that self-fulfilment aspired as
non profit goal is the most significant measuresatcess for women entrepreneurs
(Collins, 2007).
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The women who began their own business to seeklenge measured success
first in terms of level of self-fulfilment and seed in terms of profit. Women
entrepreneurs seemed to measure success inteboyatiyofessional development, skill
improvement, and personal growth rather than eatlriby profits or business growth.
Because it only took profit into account, the ttaxhal measure of success was only half
the picture of the success of women entrepren®osien viewed the decision to start a
business as a life strategy rather than as a cé@@a#gner & Moore, 1997).

Shaver and Schojoedt (2007) are also found that-sehlization suggests the
reason of self-employment that pulls respondentstd expectation of increased life
satisfaction. From this point we can make conclinde self-realization factor is subject
to self-fulfilment through the steps of educatibaad career advancement. Thus, the

last hypothesis is based on:
H9: Women entrepreneurs are motivated by a highéeroneeds of need for

independence, need for achievement, and persditfliliément characteristics

in starting up their own businesses.
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PART Il
METHODOLOGY
2.1. PROFILE OF WOMEN ENTREPRENEURS IN KYRGYZSTAN

The statistical data concerning women entrepren@uvgmen entrepreneurship
is rare not only in a less developed country likerdggzstan but also in developed
countries as well. Most related studies in othamtoees draw on small samples, often
without a control group, while large-scale surveg aainly conducted by statistical
offices. In this study | have concentrated on ddf¢ sources in order to examine
entrepreneurship in Kyrgyzstan taking into accdbat data are not always comparable.
Therefore, a broad and general statistical basmceraing Kyrgyz population and
employment is provided by the National Statistiesnittee of Kyrgyz Republic. But
more specific data about women entrepreneurshifyngyzstan which is collected by

survey questionnaires, which will be mentionedhia fatest section of this part.

According to Kyrgyz Statistics Committee in 2008 men comprised nearly
50.6 percent of the Kyrgyz population which is 5@28lion people that makes less
significant difference than male (49,4%). The empient rate has sharply decreased
after the collapse of the Soviet Union and sinc@61the number of employed person
has continually increased. In 2006 it had the hsglgeowth and reached its peak making
a total of 60.1 percent growth (Figure 5).
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Figure 5. Employment Rate
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By 2007 about 901100 women had a job (see Figyireonsisting of 41.8
percent of total employed person. Comparing to malesterparts women employment
does not show the significant growth. In 2006 tata881,600 employed women made
up approximately 49.3 % of all labor force women.

Figure 6. Employment by Gender (in 1000 of people)
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In Figure 7, it can be obviously see that peopksvben 20 and 29 age comprise

more than one third of total employment of Kyrgyrsaind the there is less significant

difference between the rate of male and female eynpént. However, female

employment exceeds the rate of male employmentdestv30-39 ages and it is almost

equal between 40-49 ages.

On the other hand unemployment rate also hashdasges in Kyrgyzstan and

3.85 % of total unemployment rates (total unemplegtris 8.3 %) were women for the

2006. In this context nearly 87500 women were ureyaal in Kyrgyzstan in 2006,

which means that approximately 46 percent of alraployed people were women, and

the unemployment rate among women who are activieedreconomy made up 9% (see

Figure 8).
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Figure 8. Economic Active People of Kyrgyzstan (2006)
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In 2004 the United Nations Statistics division oated that women own account
workers comprise 28.3 % (15 and above age) amomgerncemployment which might
tell us about self-employed women in Kyrgyzstanwdwer this indication was lower in

previous years (Figure 9)

Figure 9. Share of own-accout workers
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Source: The UN Gender Info (2007).
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In Kyrgyzstan as one of the transition countriegmen entrepreneurs are
usually aged 40 years or more, married with onetwas grown up children and
longstanding experience of work in the public seclithere is a high participation of
women entrepreneurs with tertiary, college or sdaoyn education. In Kyrgyzstan

women with tertiary education dominate among oweeaat workers (UNECE, 2002).

Generally, women most often set enterprise in trddee earlier the phase of
transformation in a country, the more widespreacoramwomen is this form of
economic activity. By the end of 2006, the NatioStdtistics Committee estimated that
84.7 % of labor force work in private sector whif.3 % of them work in public sector.
Thus, 40.1% of men and 28.3 % of women are comsist@wn-own account workers
for the 2004 (UN, 2007), and most of this work esséd on trade. Moreover, female
“shuttle” traders played an important role duringrlg stages of transition. They
imported and sold consumer goods or raw materiadsing in the domestic market.
This type of business characteristics of femaleepnéneurs illustrate the important role

of bazaar and open markets for one particular ¢fgemale entrepreneurship.

2.2. RESEARCH DESIGN AND DATA COLLECTION

The study used a questionnaire survey researchoohébh this study. According
to Zechmeister and Shaughnessy (1997), surveyrobsegpresents a general approach
to be used when the correlational research designplemented. Survey research is the
method of gathering data from respondents thoughbé representative of some
population, using an instrument composed of closidcture or open-ended items
(questions). It is one of the most dominant forrhdaia collection in the social sciences,
providing for efficient collection of data over la@ populations, amenable to self-
administration, administration in person, by telepd, via mail and over the Internet.
Many advantages have been identified in the usthefsurvey method. According to
Babbie (2001), these advantages include:
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1. One can collect a large amount of data in aopesf time.

2. Surveys are easier and less expensive thanfotines of data collection.

3. Questionnaires can be used to research almostaapect of human
perceptions regarding the variables under study.

4. Survey research can be easily used in fielthgstt

Data for the study was collected in Kyrgyzstan. dxding to some summaries of
the Global Entrepreneurship Monitor (2006) ReporisWomen and Entrepreneurship
the level of women self-employment might be moregvadn such low income country.
Thus, Kyrgyzstan is an ideal setting for this stubdgcause it is less advanced in the
transition process than some of the former Soetiblics. The anonymous, self-report
guestionnaire was used for data collection. Speatt#ntion was focused on the
selection of the measurement and the developmenhefinstruments in order to
determine if the measurement has the same meamitagget population and refers to
the same behavior or attitudes (Chelagu al., 2008). To assure the linguistic
equivalence, the questionnaire was translated Russian. This is because people in
Kyrgyzstan generally speak in both Kyrgyz and Rarssanguages and for this reason |
together with my friend translated it appropriateio Russian as we both are capable of
speaking in Russian and English languages and Iraveed these languages for a long
time. After translation we have tested it with tien-English speaker person to observe
if the meaning in Russian was understandable. Assalt there was no significant
difference when it compared. In Appendix 2 the Rarssersion of the questionnaire is
attached. (Appendix 2)

2.2.1. Sampling

In order to construct the purposeful sample itdietd the logic of criterion

sampling, with the objective of reviewing and stmdy all case that meet some

predetermined criterion of importance. In this ¢dle criterion was that the women was
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an entrepreneur or self-employed and that she wa®mor co-owner of her business

and that she made her living form it.

A total of 150 questionnaires were distributed amieus commercial areas of the
city, with an accompanying cover letter which iggmared by my supervisor stating that
the study was a graduation thesis of the studemt the University of Dokuz Eylul in
Turkey and requested prompt completion of the suriEmtrepreneurs participating in
this study numbered only 126, and 24 of those faonghve incomplete data or to have
been completed by someone other than women entiesgrand some of them denied to
fill the questionnaires. All participants are frdishkek the capital city of Kyrgyzstan.
The sample for the study was recruited randomhasking the respondents to fill out
the questionnaire. On average, it took the respusdabout 10 minutes to fill out the
guestionnaire. Other data collection methods suchmail and telephone were also
considered, but collecting the data by means afgred interviews turned out to be the

best option.

Basically two groups of respondents were includedhis study, women who
had previously been employed and who had not. Wowtenhad previously not been
employed are categorized as previously been staderitousewives. These people were
able to answer only total 14 of basic questionstistafrom 17" questions. Because,
other 16 basic questions were appropriate onlyifose who were employed previously.
It was designed to understand the effect of theist pexperiences on their current
businesses and separating them into categorieswees|ogical. These people can give
explanation from their experiences in previousptdres. Thus, only the previously had

been employed women could answer the full set ektjons.

2.2.2. Variables

In this research study questionnaire used from raévesearch studies and
developed by Shaver and Schojoedt (2007), Mat94}, Chelariuet al. (2008), Lee
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(1997), Segakt al. (2005), Shaw and Carter (2007), etc (AppendixThere are two
separate questions first is demographic questi@esl uo get the information about
characteristics of women entrepreneurs. Demograghéstions include 6 items: age,
marital status, occupation, education, experiemzk aurrent business activity. Second
part of questions which is the main instrumentsnagfasurement includes 9 variables
consisting of 30 measurable items. First questisnspecially prepared for the
participants who have been previously employediasidted to answer step by step the
following full 30 questions. The study used 8 ipdedent variables and ldependent

variable (entrepreneurship).These variables amigsed below.

Independent Variables are those which can giveaa®fs influencing on the
outcome of this study (Cresswll, 2003). For the ppges of the study, factors
influencing on women entrepreneurs were developeddveral researchers and were
used to gather study data. These factors measutesaml push factors to identify
women entrepreneurs’ motivation to become an erdreur. It consists of 29
statements that form 8 scales: job dissatisfactiolerance for risk, the higher order
needs, glass-ceiling, desire for profit-wealth, ifgnbusiness, opportunity perception,
and unemployment. And as dependent variable thregeneurship intention was used
which is measured by 1 item. Questions are measumnes-point Likert scale ranging
from 1 to 5.

2.2.3. Reliability

Reliability measures using Cronbach’s alpha rdiigbicoefficients were
calculated for the variables. Cronbach’s alphaabdity test measures the internal
consistency of a research instrument. Cronbaclplaateliability coefficient normally
ranges between 0 and 1. The closer Cronbach’s alpgféicient is to 1.0, the greater the
internal consistency of the items in the scale.rGe@nd Mallery (2003) provided the
following rules of thumb:
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1> 0.90-Excellent,

1> 0.80-Good,

1> 0.70—Acceptable,

1> 0.60—Questionable,

1> 0.50-Poor, and

1< 0.50-Unacceptable (p. 231)

While increasing the value of alpha is partiallypeerdent upon the number of
items in the scale, it should be noted that thi dieninishing returns. It should also be

noted that an alpha of 0.80 is probably a reasengdwl.

The reliability for the overall variables was abdbe 0.7 level, so all variables
were acceptable for the measurement. For the jpdatisfaction the Cronbach’s alpha
calculated for 7 items as 0.72. 4 items measuredgtaaiss-ceiling and their reliability

alpha is 0.88. For the unemployment which is messby 5 items is 0.75.

Desire for independence (a=0.46)

(19) 1 go my own way in life, regardless of the opiniaithers. (1a)

(20) I disregard rules and regulations that hamper mgqeeal freedom. (1b)
(21) In running my life, I try to be my own boss. (Ic)

(25) | prefer to work alone on a task. (Id)

As for the desire for independence 4 items (laldband Id) together showed
slightly low reliability that Cronbach’s coefficieralpha value of 0.46. In this case, |
have removed the la and Ib items in order to makenzeasurement more reliable and

when | applied this procedure the Cronbach’s esédththe value 0.76 for Ic and Id.

Need for achievement estimated the 0.73 reliabiltgd finally opportunity
perception reliability of Cronbach’s alpha estinta@79. For the total 30 items the
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Cronbach’s alpha estimated 0.84 of reliability meaments. All these measurable

items can be seen from the Table 2.

The other independent variables are measured lglesiuestions. The 39
guestion measures entrepreneurs’ tolerance forbirsaisking “To what extent are you
willing to take a calculated risk to get ahead?$ tiuestion was developed and used by
Segal G.et al. (2005). The variable desire for profit wealth ieeasured by 17
guestion pointing “I want to earn more money andobee a rich”. Family reason is
measured by the statement of “Meeting the familgdsels my responsibility” which is
asked on 18 question and finally self-fulfillment is measurey the statement of “It is
important for me to achieve self-realization” whizh 253" question. And finally the
family business variable is measured by “How muelpltor contribution they have
provided?” by asking additional question weathey af their cloth relatives had
businesses that was subject for their current legsiestablishment. As it is mentioned

above all these variables are measured on 5-kkate.

The dependent variable for this research studyntsepreneurship motivation
which gives us understanding about the outcomés Hlso measured by the single
guestion to define entrepreneur’s entrepreneunsiafivation and to measure their idea
about the advantages of entrepreneurship. They agked by the statement of “I think
owing your business has many advantages” and ¢his svas also developed and used
by Segal G. et al. (2005). They used this measuremetheir study to analyze the
motivation of entrepreneurs of becoming entreprestep. From the Appendix 1 the full

guestionnaire form of English version can be seeiit$ review (Appendix 1.).
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Table 2 Scales

Job dissatisfaction ¢=0.72)
(1) How satisfied were you with this job?
(2) The physical working condition in previous work ggavas too bad.
(3) I was not paid what | deserved and our salarieg abkvays postponed.
(4) The quality of supervision was too low.
(5) There was inadequate regulation of company/ orgé#ioiz policy.
(6) The employment guaranteed us with no job securitgtirement fund.
(7) There was a gap between superior and subordinaters and with others too.

Glass-ceiling (¢=0.88)
(8) My contributions were not recognized.
(9) I was not taken seriously
(10) | felt isolated as one of few women or minorities
(11) 1 was excluded from informal networks/ communicasio

Unemployment @=0.75)

(12) 1 was affected by downsizing process before stqudim my business.

(13) I was affected by redundancy process before stamfinmy business.

(14) There were no any other job opportunities whendl loat my job.

(15) My situation in the past was related with the caciing out by past employer.
(16) 1 was fired and | could not find the desired job.

Desire for independenced=0.76)

(22) 1 go my own way in life, regardless of the opiniai®thers. (Removed)

(23) I disregard rules and regulations that hamper mggueal freedom. (Removed)
(24) In running my life, I try to be my own boss.

(25) | prefer to work alone on a task.

Need for Achievement ¢=0.73)
(26) 1 usually want to accomplish my goals through myneffort.
(27) 1 like to be successful in competitive situation.

Opportunity perception (a=0.79)

(26) 1 have an eye for opportunities; | like to seiz@oytunities as they arise.

(27) If I see there is a potential gain from somethigpture it at once for the future
benefits.
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2.2.4. Analysis of Data

Data was entered into SPSS 13.0 for Windows. Asa$ mentioned before
Cronbach’s alpha was applied to test the relighditall variables. As a result the alpha
indicated the value 0.83 for all variables that dam accepted as “good” for the
measurement. For the analysis of data the Peardbo&fficient Correlation and
Regression analysis were applied in order to teshipothesis. The Pearson coefficient
correlation tells us the magnitude and directiomhef association between two variables
that are on an interval or ratio scale. It rangegalue from -1 to +1. On the other hand
the Regression analysis measures a linear relatpbstween the independent variables
and the dependent variable and its equations cagrges more accurate values (George
& Mallery, 2003). All statistical results of datanalysis are interpreted in the next

section of this study in Discussion of Findings.
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PART IlI
DISCUSSION OF FINDINGS

3.1. DEMOGRAPHIC CHARACTERISTICS OF WOMEN ENTREPREN EURS

The demographic characteristics of women entrepirsreze analyzed in to three
different areas: personal characteristics, educatitevel, and their experience before
starting up their own business activities. Tablgi&s the sample profile of women
entrepreneurs. The personal characteristic of woséroked at age and marital status
of respondents.

According to the sample size the measurement olvtireen entrepreneurs’ age
started from 20 to 65 and more, the result shovgethe median age of between 35 and
39. As can it be seen from Table 3, more than 58ep¢ of respondents are ranged
between 30 and 49 age. Usually women entrepretendso be in the middle age rather
than 40 or more as it was indicated in the UN datsECE, 2002). Their mean age is
38.5 and more than half of them are less than 3@syeld. A majority of entrepreneurs
are married (53.6 percent), 23 percent are sidg&, percent of them are divorced, and
other 7.9% are widowed.

The level of education system in Kyrgyzstan iset#ht in comparing with other
countries. For this reason | tried to arrange theto appropriate classifications.
Usually, there are 11 years of school educatioellsystem which is matched with the
primary and secondary level system of educatiasthier countries. This education level
is also matches with the education period of befatiining the universities or
polytechnics.
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Table 3. Sample profile

Freguency Percentage (%)
Age:
20-24 10 7.9
25-29 12 9.5
30-34 20 15.9
35-39 24 19
40-44 19 15.1
45-49 20 15.9
50-54 11 8.7
55-59 5 4.0
60-64 2 1.6
65-... 3 2.4
Median 35-39
Marital Satus:
Single 29 23.0
Married 71 56.3
Divorced 16 12.7
Widowed 10 7.9
Median Married
Level of education:
School 1 0.8
Polytechnics and Bachelor Degree 16 12.7
Higher and Master Degree 101 80.2
PhD or more 8 6.3
Median Higher & Master Degree
Ethnic group:
Kyrgyz 94 74.6
Russian 28 22.2
Uzbek 1.6
Others 1.6
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Table 4. Education level of Entrepreneurs

Frequency Percentage (%)
Level of education:
School 1 0.8
Polytechnics and Bachelor Degreel6 12.7
Higher and Master Degree 101 80.2
PhD or more 8 6.3
Median Higher & Master Degree

Table 4 shows that majority of women entrepreneues highly educated and
some of them have master degree educations (80.Zé&fjain amount of the sample
received polytechnics and bachelor degree and sdrtteem are PhD and more. From
the general level of education view we can notied almost all women entrepreneurs
are received at least tertiary education, i.e.adija level and above. In contrast, only 1
respondent received school levels of educationil&iyin 2002, the United Nation’s
statistical indicated that in Kyrgyzstan there washigh participation of women
entrepreneurs with tertiary, college or secondatycation and women with tertiary
education dominate among own-account workers (UNEZDB2). Form this point it
can be undoubtedly said that since 2002 there washanges in education level of

women entrepreneurs.

As it was mention in Data Collection part, there @asically two groups of
respondents were included in this study, women dw previously been employed and
who had not. Women who had previously not been eyeol are categorized as
previously been students or housewives. These pawgile able to answer only total 14
of basic questions starting from™ @uestions. Because, other 16 basic questions were
appropriate only for those who were employed presiy It was designed to understand
the effect of their past experiences on their aurbeisinesses and separating them into

categories was more logical. These people canaipé&anation from their experiences
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in previous job places. Thus, Table 5 represerdmen entrepreneurs’ experience
before starting their own businesses in terms opleyed, housewife and students

characteristics.

Table 5. Experiences in term of employed, housewiend students.

Freguency Percentage (%)
Experience before starting own
Business:
Employed 96 76.2
Housewife 19 15.1
Student 11 8.7
Median Employed

According to this table, 96 of respondents are eyga previously while 19 and
11 of them were housewives and students beforéngtdheir businesses. These results
might give us the clue about that most of the pmesly employed women entrepreneurs
were affected by their previous work places in tetgr up their own businesses
activities. The other 30 respondents who were mevipusly employed might give us
explanations more about their trait characterigties motivated them in starting up their

own businesses.
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Table 6. Previously employed women entrepreneurs

Employed Respondents (n=96)

Engineers, Teachers, Doctors, Accountants,

Previous jobs Economists, Managers, etc.

Average Years of work 9 years

Organizational Type: Freguency Percentage (%)
Administrative 37 294
Educational 15 11.9
Agriculture 6 4.8

Service 21 16.7

Health 10 7.9

Other 7 5.6

Following table 6 represents information about @vpusly employed women
entrepreneurs. It shows us that majority of thentked as an engineer, teachers,
accountant, economists, managers, etc. in diffevecupational places and their average
work period counted about 9 years. They were enggloy different organizational type
and generally they worked in administrative or goweental areas. Women
entrepreneurs who previously worked in educati@mal health sectors also counted in
significant numbers. The other respondents toogamsibilities in agriculture, service,

and other sectors too.

The overall result from this data makes us clearygerstand that generally
women entrepreneurs had longstanding experienaeodf in the public sector. Now
majority of women entrepreneurs’ current businadsvities are based on retail trade
and services. This trend has been more widespré@ate she earlier phase of
transformation in a country and transformation abdr force from public to private

sector has rapidly increased among women entrepredee to economic changes.
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3.2. FACTORS INFLUENCING WOMEN ENTREPRENEURS: PUSH OR PUSH

In this study the measurement regarding factoffuancing on women
entrepreneurs is based on the following factoriviare unemployment, family reason,
glass-ceiling, job dissatisfaction, desire for frefealth, desire for independence, self-
fulfillment, opportunity perception, need for ackeenent, family business, and risk
taking propensity. In order to understand the r@ship between these variables and
the entrepreneurship motivation of women entreprenethe Pearson’s coefficient
correlation of data analysis was applied first.weshave a little idea about the direct of
the correlations, two-tailed significance was usaug the data give us the following
results which are represented in Table 7 and 8.

Table 7. Descriptive Statistics

Mean St. Deviation N

Job dissatisfaction 3.33 0.842 96
Glass-ceiling 3.22 1.097 96
Unemployment 2.81 1.039 96
Desire for profit-Wealth  2.84 1.293 126
Family reason 2.56 1.176 126
Independence 4.23 0.520 126
nArch 4.28 0.628 126
Self-fulfillment 2.60 1.259 126
Opportunity 4.34 0.592 126
Family business 2.56 1.114 126
Tolerance for risk 3.30 1.140 126
Entrepreneurship 2.99 1.383 126
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As we see from Table 7, among 126, only 96 paditip of the questionnaires
could respond for full variables’ measurement itenaduding job dissatisfaction, glass-
ceiling, and unemployment variables. These respusd®e women entrepreneurs who
had previously been employed by the employees addubtedly they can give us a
necessary data about job dissatisfaction, glasisgeiand unemployment variables.
Other 30 samples are those who had been studdmusewives before starting their
own businesses and these participants could ansmgrfor desire for profit-wealth,
family reasons, independence, need for achievemssit;fulfilment, opportunity,

family business and tolerance for risk variablesasurement items.

Table 8 suggests the results of important condiderabout this study. This is
what we are trying to find out the factors whictvédhe greatest impact on starting up
women’s business ownerships. Looking at Pearsooéficient correlation analysis
results (Table 8) it can be undoubtedly discushatihany variables have relationships

with entrepreneurship motivation.
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Table 8. Pearson’s Correlation
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Job
dissatisfaction 1
Glass-ceiling 444 11
Unemployment | .241* | 572* 1
Desire for profit-
Wealth .245* A84** .816** | 1
Family reason .162 A412** A48 | 717 | 1
Independence 272% | 313** .105 -.018 .091 1
nArch .260* 211* .017 -.113 .014 .602*7 1
Self-fulfillment .269** | .388** .380** | .684** | 509** .059 -.031 1
Opportunity .164 .086 -.189 -.159 -.244** 468*  .378*F .022 1
Family business | .232* .322* A71¥ | 563* | . 379* -.042 -.043 .560* -.070 1
Tolerance for
risk 111 .156 .006 -.125 -.074 .080 .106 -.02p .054 7.06 1
Entrepreneurship .316* | .505** 500* | [729** | 544** .097 .021 .821**| -.026 725** | 149 1

** Correlation is significant at the p < 0.01 lev@Htailed).
*, Correlation is significant at the p < 0.05 ley2itailed).

The two-tailed significance was used in order topate a table of correlation in
which there is a little idea as to the direction arrelations. As a result job
dissatisfaction (r = 0.316), glass-ceiling (r =@%) unemployment (r = 0.500), desire
for profit wealth (r = 0.729), family reason (r 5@4), self-fulfilment (r = 0.821), and
family business (r = 0.725) all together indicdtattsignificant correlation exist between
these variables and entrepreneurship motivatior @.01). Other variables such as
independence (r= 0.097), nArch (r = 0.021), oppatyu(r = -0.026), and tolerance for

risk (r = 0.149) showed weak correlation indicatthgt no relationship exist between
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them and entrepreneurship motivation. Howeverdgbgortunity showed the negative
correlation between entrepreneurship motivationsclivhindicates the higher the
opportunity the lower in starting up business owhgr. But it does not predict the

significance of correlation as its value is beltw significant score (p > 0.05).

Secondly the regression analysis showed more decpradictions about the
condition of dependant and independent variable&liyig a better “fit” of the data.
Thus, the analysis of the hypothesis and its sitalssignificant tests for each variable

separately were discussed in the following sections

3.2.1. Push Factors

3.2.1.1. Unemployment

Within the economic approach, Knight's (1921) itesisthat an individual would
switch from employee to employer depending on #lative expected return in these
two types of activities. Starting from the premibat new firm creation implies the
movement from paid employment (or unemployment}eti-employment, it has been
argued that the formation or transfer decision \mkde when perceived net benefit
(monetary and non-monetary) of self-employment edcthose of remaining in paid
employment. A fall in paid employment with self-elayment will push a latent

entrepreneur into self-employment.
Relatively our first hypothesis was “Unemploymest positively related to

women’s entrepreneurship motivation”. The regressamalysis result clarifies the

significance of this hypothetical assumption (Ta®)e
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Table 9. Regression Summary of Unemployment

Std. Error of
Model R R? Adjusted R? the Estimate

1 .500| .250 247 .95p
Unstandardized Standardized
Coefficients Coefficients
Model B Std. Error Beta t Sig.
1 (Constant) .966 .282 3.430 .001
Unemployment 527 .094 .500 5.604 .000

Predictors: Unemployment
Dependent Variable: Entrepreneurship

Consequently H1 was supported by the calculationsapital R (R= 0.50)
showing the strong positive relationship exist lesw unemployment and
entrepreneurship motivation predicting its statatisignificance (sig. = 0.01). Also 25
% of the variance in entrepreneurship motivationeiplained by unemployment
(R?=.250). The constant and coefficient of B valuadidates that unemployment has a
positive influence on entrepreneurship motivationgeneral it can be understood that
the higher the unemployment occurs the greater wbenen’s involvements into

entrepreneurial activities exist.

This finding confirms most of researchers’ notidghat unemployment factors
such as insufficient relative expected incomes,ifaability and insecurity, and related
financial reasons lead individuals to self-emplogimactivities in order to insure their
economic necessities (Knight, 1921; Rabwl., 1994; Barkham, 1992; Kautonen, 2008).
This condition is also common among self-employexdnen in Kyrgyzstan. Moreover
their unemployed reasons might be rooted from tmsequences of economic transition
of a country during 1990s. This substantial ecomotransitions may lead to worker
displacement and therefore to entrepreneurshiprasams of avoiding unemployment.
Thus, self-employment represents the ‘unemployrpash’ as an important implication
for evaluating the success of economic transitiorKyrgyzstan. This view can be
plausible when we consider changes in post-sotiabsintries in the 1990s. Rapid
liberalization created new opportunities for enteggurship, but post-socialist countries

have also experienced severe recessions assowigitethe collapse of the state-owned
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industrial sector, the rise of unemployment andfétieof the employment rate (Saar &
Unt, 2008).

Consequently, in Kyrgyzstan women might began tlheisinesses to escape
unemployment resulting from the post-communist dfarmation. Especially in the
beginning years of transformation (1990), unemplegtmcoupled with labor market
discrimination, women were generally the first te fred and the last to find new
employment (Welter et al., 2003). This inevitabtndition enabled many women to
start their own businesses in Kyrgyzstan. Similadsults also confirmed the Hughes,
(2003) and Sarri & Trihopoulou (2004) notions thatonomic changes such as
downsizing, redundancy in a country were the maason for women to be unemployed
and the primary reason for becoming self-employsdhey were suffered from no
longer need for a job and therefore they were duvark. For this reason push of
economic necessity such as job loss and lack of gpportunity which led to
unemployment had been encouraging women to becetiieraployed. Obviously, the
national statistics data of Kyrgyzstan gives morace understanding of this issue that
downsizing and restructuring changes had potemtigdact on unemployment rate
(Table 10).

Table 10. Women’s Unemployment Characteristics in irgyzstan (2006)

Not employed before: 40.7 %
Employed before: 59.3 %
Total unemployment 100%

Unemployment Reasons (among 59.3 Y%
» Downsizing & Restructuring: 34.1 %
* Abandon by own desire: 16.1 %
e Other: 9.1 %
Source: National Statistics Committee of Kyrgyzstan (2P06

34.1 % of unemployment reason was resulted by diawmgsand restructuring.

This amount comprises more than half of total reasmmong women who were
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employed before and this explanation gives theigtied about the consequences of

unemployed women for self-employment in Kyrgyzstan.

3.2.1.2. Job dissatisfaction

The second hypothesis was based on statement. “Wan&epreneurs are
motivated to start up their business by the resujipb dissatisfaction in previous jobs”.
As it was mentioned before analysis of this vagald subject to those women

entrepreneurs who had been employed before.

Table 11. Regression Summary of Job dissatisfaction
Std. Error of the

Model R R? | Adjusted R? Estimate
1 .316| .100 .09¢ 1.044
Unstandardized Standardized
Coefficients Coefficients
Model B Std. Error Beta t Sig.
1 (Constant) 1.078 437 2.467 .015
Job dissatisfaction .411 127 316 3.231 .002

Predictors: Job dissatisfaction
Dependent Variable: Entrepreneurship

The measurement about women’s dissatisfaction eir firevious jobs showed
the existence of relationship between job dissatigfn and entrepreneurship motivation
(R =0.316) (Table 11). However, it does not stigrsgipport our current hypothesis as
its value is closer to O rather than 1. But irt the national statistical data of a country
(Table 10) gives the true support of our findinijsndicates that 16.1 % unemployed
reasons, among 59 % of women entrepreneurs whdéea previously employed, are
abandoned by their own desire which confirms thedid@mn of job dissatisfaction of

women in their previous work places.

Employees became dissatisfied with their employmetationship, which

motivates them to search for another job. Thusgdjsbatisfaction might push women in
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Kyrgyzstan out of their current job, would have tbiéect on starting up their own

business leading to self-employment.

Job satisfaction is related to such intrinsic fextas advancement, recognition,
responsibility, and achievement, while job disgatiBon is related to extrinsic factors,
such as supervision, pay, company policies, andkiwgrconditions (Robbins, 2003).
Herzberg named these job dissatisfaction factoes ‘&bygiene factors” and when these
factors are adequate people will not be dissatis#es for job dissatisfaction of women
in Kyrgyzstan, it seems like they were more dis$iatl with the factors of pay (or
employment relationship). Because, economic chamgesuntry left many employees,
who worked in public sectors, as the less paid eandsut any improvement in their
incomes. Consequently the financial reasons (irgefft income) gradually has enabled
many employees switch from public to more advardagerivate jobs such as starting
up own businesses. In addition, the national siegisdata of Kyrgyzstan (Figure 10)
shows the latest changes in employment rate byorsdmtween 2003 and 2006
indicating that employment rate in public sectod lieeen decreasing while in private

sector it was increasing.

Figure 10. Employment by Sector
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72



Brockhaus’s (1980) examined if dissatisfaction wéthprevious job was what
pushed entrepreneurs to create new ventures and that job dissatisfaction as a major
reason that pushed individuals to become entreprendhus, our finding confirms
Brockhaus’s (1980) study and other researchersniysdtoo (Cromie & Hayes, 1991;
Cromie, 1987; Ahmed, 2005).

3.2.1.3. Glass-ceiling

The term glass ceiling refers to situations whéeeddvancement of a qualified
person within the hierarchy of an organizationtspped at a lower level because of
some form of discrimination, most commonly sexisnrazism (Sweeney & McFarlin,
2002). In this study the term refers to genderrdigoation in organizations where they
are employed putting impediments to women’s achierd@s of success and limiting

their opportunities in organizations.

In this connection, the findings about glass-cgilstrongly supported the H3
which was based on the statement of “Women stait dwn businesses because of the
glass-ceiling issues in their previous work placgdy = .000). The regression analysis
result for correlation measurement between gladsigeand entrepreneurship of R =
50,5 % showed positive relationship predicting liigther the level of glass-ceiling, the
greater the women’s motivation to start up theindwsinesses (Table 12). Also, 25.5

% variance in entrepreneurship motivation is ex@diby glass-ceiling effects.

Table 12. Regression Summary of Glass-ceiling
Std. Error of the

Model R R? | Adjusted R? Estimate
1 .505| .255 .247 .950
Unstandardized Standardized
Coefficients Coefficients
Model B Std. Error Beta t Sig.
1 (Constant) .828 .302 2.743 .007
Glass-ceiling .503 .089 .505 5.671 .000

Predictors: Glass-ceiling
Dependent Variable: Entrepreneurship
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As it was mentioned in our previous analysis worae& mostly unemployed
than men in countries with the economic changess iEhconfirmed in the Economic
survey of Europe in 1999 that women unemploymetgsravere higher than men’s in
many of transition countriedJNECE, 2002. Especially in the early years of 1990,
unemployment coupled with labor market discrimioat~women were generally the
first to be fired and the last to find new employireled many women to start their
own firms in transitional economies (Weltgral., 2003) in Baughret al., 2006). Our
finding in fact confirms this assumption becausehef continued effects of economic
changes in Kyrgyzstan since transformation periatiraostly women had been suffered
from this condition. Because, women became selfleyed by the result of downsizing
of institutions in public sectors that had lateebéransformed to private sectors with the
help of privatizations. On the other hand, Battaed Moore’s (1997) argument also
relevant to our finding that women become entreguen due to blocks in career
advancement as a result of gender discriminatiesuylting in the term glass-ceiling
effect that women cannot access the highest léwvela organization or corporation due
to their gender. This condition must be common ianyncountries that women are
naturally accepted as physically weak gender arsddisadvantage might make them

less authoritative for the highest levels in araoigation.
3.2.1.4. Family reason

The economic necessity generated the family reésanforced women to take
care for their family by themselves during harsbresmic condition. One of such hard
conditions is transition in Kyrgyzstan that incredgesponsibilities of the woman to
take care for the family having additional roleb@icoming a bread winner. The findings

about family reason in Kyrgyzstan show the follogvhesults (Table 13).
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Table 13. Regression Summary of Family reason
Std. Error of the

Model R R? Adjusted R? Estimate
1 544 .296 .29( 1.16p
Unstandardized Standardized
Coefficients Coefficients
Model B Std. Error Beta t Sig.
1 (Constant) 1.354 .250 5.422 .000
Family reason  .639 .089 544 7.215 .000

Predictors: Family reason
Dependent Variable: Entrepreneurship

The findings show that H4 was strongly supportégl s .000). The relationship
between family reason and entrepreneurship isipesitith the value of 54.4 %. It also
indicates that approximately 30 %%R.296) of variance in entrepreneurship motivation
is explained by family reason effect. All theseigatdions predict that family reason,
which is meant in term of financial reason of famiicome, has effected on women’s

starting entrepreneurial activities in Kyrgyzstan.
3.2.2. Pull Factors
3.2.2.1. Family business

The family business success can be resulted foenexistence of role models
within the close environment and the reliance gradner’s expertise. In this study the
family background concept imply close relatives wiedped women to build up their
businesses and these members include parents,efsotbisters, spouse, or other
relatives with which the owner had frequent contact

In order to analysis our samples of women busioeseers in throughout family
business background, we used the measurement statefrBates (1988) asking, "Prior
to your going into business, had any of your cledatives ever owned a business”. As
the result more than half of respondents answeffatnatively. Generally husbands

and brother or sisters of women entrepreneurs eaged them to establish their own
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businesses and rendered a financial support ina@went of their businesses. Table 14
shows the next results of findings about H4 whixplans the family business influence

on entrepreneurship motivation.

Table 14. Regression Summary of Family business
Std. Error of the

Model R R? | Adjusted R? Estimate
1 .725| .526 .522 .956
Unstandardized Standardized
Coefficients Coefficients
Model B Std. Error Beta t Sig.
1 (Constant) .684 .214 3.188 .002
Family business  .900 077 725 11.727 .000

Predictors: Family business
Dependent Variable: Entrepreneurship

In this context, a strong relationship revealedwleen family business and
entrepreneurship (R =0.725). 52.6 % of variancéhe entrepreneurship motivation is
explained by family businesses variable. Thus,stlagistical significance (Sig. = 000)
of this finding strongly supports the H5 of thisudy that was based on, “Family
business has an effect on women entrepreneurartimgtup their own businesses”. This
is very high proportion and family influence apgeto have played an even stronger

role in the case of women entrepreneurs in Kyrgyest

3.2.2.2. Opportunity perception

The opportunity perception characteristic of enteaepurs is well described in
the light of Austrian entrepreneurship theory ofa&d Kirzner (1979). Kirzner
emphasized that the entrepreneur is the personisvalert to the opportunity. He said
the entrepreneur recognizes and acts upon markeirtopities. The entrepreneur is
essentially an arbitrator. The opportunity peraaptor the seeking characteristics of
person can be said as another pull factor thatcstmwvomen to be self-employed. Higher
wages and the security of professional earningsease the attractiveness of wage

employment as well as the opportunity cost of satployment. Unfortunately, findings
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from the statistical indications do not support i@ (Tablel5). Because, the finding
give statistical insignificance results (p >.008¢dticting that relationship does not exist

between opportunity perception and entrepreneursiopvation.

Table 15. Regression Summary of Opportunity percen

Std. Error of the
Model R R? Adjusted R? Estimate
1 .026 .001 -.007 1.388
Unstandardized Standardized
Coefficients Coefficients
Model B Std. Error Beta t Sig.
1 (Constant) 3.255 .918 3.544 .001
Opportunity perception -.061 .210 -.026 -.289 773

Predictors: Opportunity perception
Dependent Variable: Entrepreneurship

Thus, this result show that women entrepreneuksyingyzstan do not tend to be
opportunity seekers and motivation of starting rthmisinesses are not influenced by
their personal characteristics of opportunity pptioe. Another reason for these
findings can be derived from the Kyrgyzstan’s peoonomic condition and there are
lacks of opportunities in such poor economies ttaat not assist individuals to gain
benefits.

3.2.2.3. Tolerance for risk

Risk can be generated because of the uncertaistisituthat entrepreneurs face
in their business lives. In this situation entreynaers decide how much risk to take in
order to gain returns. In the psychological appnoiags insisted that characteristics of
risk taking propensity found among entrepreneurseotizing that successful
entrepreneurs are less risk averse than non-eetreywrs. But in the current study the
analysis refers to the moderate risk takers whogdee the level of expected return as
higher as well its risk. Thus, balancing risk aeturn they make rational decisions in
order to avoid uncertainties which can lead todss$iowever, the regression analysis

calculated statistical insignificance for those vane high risk takers in entrepreneurship
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motivation (p > .005). Thus, there is no relatiapshetween risk for tolerance and
intention to establish self owned businesses (Table On the other hand, when the
sample of respondents were asked, “To what exteny@u willing to take a calculated
risk to get ahead”, the finding revealed that woneerepreneurs in Kyrgyzstan are

moderate risk takers with the mean average of M3-@lable 7).

Table 16. Regression Summary of Tolerance for risk
Std. Error of the

Model R R? | Adjusted R? Estimate
1 .149| .022 .014 1.378
Unstandardized Standardized
Coefficients Coefficients
Model B Std. Error Beta t Sig.
1 (Constant) 2.397 .376 6.375 .000
Tolerance for risk .180 .108 .149 1.674 .097

Predictors: Tolerance for risk
Dependent Variable: Entrepreneurship

This finding confirms Tesreau and Gielazauskaglétet al. (2007), and Wood
(2005) implications that entrepreneurs take catedlaisks. Because there is certain
amount of risk with any business venture and thesetures with greater returns
frequently require more risks and through risk-netcalculation taking a moderate risks
might be an optimum choice. As a result the H7ciseptable for women entrepreneurs
in Kyrgyzstan as they are less risk takers then emrepreneurs and generally take
medium risk (Collins, 2007).

3.2.2.4. Desire for profit-wealth

Profit-wealth in the context of self-employmentenefto the increase in the value
of the firm as well as in salary and benefits. Tdmount of wealth that one can
accumulate through working for an organization etatively fixed, whereas in self-
employment the opportunities to acquire wealthiafiaite (Geldereret al., 2008). This
challenge for the individuals can pull them to earore money and fulfill their excess

needs. When it was asked “I want to earn more maneybecome a rich “, majority of
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women selected the highest score of agreemente Tlabkhows findings about women
entrepreneurs in Kyrgyzstan regarding their ddsirgrofit wealth indicating its strong
relationship with the motivation for self-employnieand it is statistically significant
(Table 18).

Table 17. Regression Summary dbesire for profit-wealth

Std. Error of the
Model R R? Adjusted R? Estimate
1 729 .531] .528 .950
Unstandardized Standardized
Coefficients Coefficients
Model B Std. Error Beta t Sig.
1 (Constant) .776 .205 3.785 .000
Desire for profit-wealthl  .780 .066 .729 11.857 .000

Predictors: Desire for profit-wealth
Dependent Variable: Entrepreneurship

It also predicts the greatest impact on entrepnsigu motivation is influenced
by entrepreneurs’ desire for profit wealth charasties as it explains 52.8% of variance
in the entrepreneurship motivation. Thus, the etgiEn of more wealth and income
attainment can be realized through preferring thgagement in self-employment and
the next H8, “Women entrepreneurs are motivateddsyre for profit-wealth in starting
up their businesses” was strongly supported ancxipeession that, "The entrepreneur

sees only profits" was confirmed with this findings

3.2.2.5. Higher order needs

The model for the last framework of the currentigtwas based on higher-order
needs of women entrepreneurs that are satisfiednaity when they possess such pull
factor characteristics as desire for independemesd for achievement and self-
fulfillment. This motivation model was developedden the consideration of Maslow’s
hierarchy of needs theory applying only its higbeder needs. However our findings
showed the non-homogenous result between theseliftgier order needs. If we look at

the correlation values between theses three vasalil shows that relation between
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independence and need for achievement (n-Arch)isistent (r = 0.602) whereas
relations between desire for independence andidéliment (r= 0.059), and relations
between need for achievement and self-fulfillmenAfch, r = -0.31) are not (Table 8).
This non-homogenous result of higher order needingive us inadequate explanation
if we interpret them without separating into thiétferent areas. On the other hand we
can achieve supplementary view about women’s midivaof starting their own

businesses with the help of these separate intatjones

Table 18. Regression Summary of Independence
Std. Error of the

Model R R? Adjusted R? Estimate
1 .097 .009 .001 1.38R
Unstandardized Standardized
Coefficients Coefficients
Model B Std. Error Beta t Sig.
1 (Constant) 1.901 1.012 1.879 .063
Independence .258 .232 .097 1.086 279

Predictors: Independence
Dependent Variable: Entrepreneurship

Statistical calculation (Table 18) for the desioe independence in starting up
entrepreneurial activities does show the signifteanf this factor (p > .005). Also a
small amount of variance in entrepreneurial moibrais explained by independence
(R? = 0.9%). Thus, this factor will have no essencemgrthe pull factors that influence
women entrepreneurs in Kyrgyzstan. Another caladatis based on need for

achievement of pull factor (Table 19).
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Table 19. Regression Summary of Need for achieventen

Std. Error of the
Model R R? Adjusted R? Estimate
1 .021 .000 -.009 1.388
Unstandardized Standardized
Coefficients Coefficients
Model B Std. Error Beta t Sig.
1 (Constant) 2.794 .855 3.269 .001
Need for achievemerjt .046 .198 .021 .234 .816

Predictors: Need for achievement
Dependent Variable: Entrepreneurship

However, the similar results also have been caledlafor the need for

achievement. These results tell that there is Bxad relationship between need for

achievement and motivation of starting up businessaong women entrepreneurs in

Kyrgyzstan (p >.005).

In this context, independeand need for achievement items

together could not predict their effect on entrepreship motivation of women in

Kyrgyzstan as their correlation value showed weakies (r=0.097 and r=0.021) and

McClelland’s work on the need for achievement ()9%dled to be appropriate for this
model. On the other hand, calculation for selfifinifent (Table 20) predicted the

significant impact on women’s motivations to sigpttheir own businesses (sig. = .674,
that is p < .005).

Table 20. Regression Summary of Self-fulfillment

Std. Error of the
Model R R? Adjusted R? Estimate
1 .821 674 .671 .798
Unstandardized Standardized
Coefficients Coefficients
Model B Std. Error Beta t Sig.
1 (Constant) .646 .163 3.966 .000
Self-fulfillment .901 .056 .821 15.996 .000

Predictors: Self-fulfillment

Dependent Variable: Entrepreneurship

There is also strong relationship between selflhmént and entrepreneurship

motivation which tells its influence on businesarstups activities (Beta = .821).

Another indication is that 67.4 % of variance ire tantrepreneurship motivation is
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explained by self-fulfillment. This high value eapis that self-fulfilment feeling of

women entrepreneurs in Kyrgyzstan has an importdatin achieving self-realization.

In summary, the overall results tell us that setipoyed women seemed to
measure their successes internally by professieatlopment, skill improvement, and
personal growth rather than by profits or busirggssvth. This represents when the level
of self-fulfillment feelings is higher the probabyl of starting up own business is also
high. However we can not predict how far this firglis true. Because personal needs of
women can be interlinked with each other that by time they cannot be exactly

defined which need is the most important for them.

3.3. PULLED OR PUSHED MOTIVES-RECONSIDERED

Motivation theory argues that individuals are eitpelled or pushed toward a
career choice, such as becoming an entrepreneuge&il2003). The current study
summarized about women’s entering into businesgékeeffect of main pull and push
factors. Pull factor was identified by the persactedracteristics of women entrepreneurs
such as desire for profit wealth, desire for indefsnce, self-fulfillment, opportunity
perception, need for achievement, family businass, tolerance for risk. On the other
hand the main push motives were characterized byeffects of negative external
factors that was followed by job dissatisfactionasg-ceiling, unemployment, and
family reason (financial reason). Several reseasclexplained the entrepreneurship
motives in view of those personal characteristiud megative external factors within the
framework of pull and push factors. (Gilad & Levir986; Shapero & Sokol, 1982;
Brush, 1999; Kjeldsen & Nielsen, 2000; Orhan & $c@001; Sarri & Trihopoulou,
2004; Sriram,et al., 2005; Walter & Kolb, 2006; Shaver & Schojoedt, 02D The
overall result of the current study gives us theinmexplanation about women
entrepreneurs’ motives in Kyrgyzstan that whetheeyt were pulled or pushed in
starting their own businesses. The evidences si®othat women in Kyrgyzstan seem

to be motivated more by push factors that are maglhted to negative external factors
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as job dissatisfaction, unemployment, glass-ceilamgl family reason (financial reason).
In fact, economic changes such as downsizing, @mhey were the main reasons for
women to be unemployed since economic transformatioa country and it was the
primary reason for becoming self-employed as theyevsuffered from no longer need
for a job and therefore they were out of work. As jbb dissatisfaction of women in
Kyrgyzstan, it seems like they were more dissatisfivith the factors of pay (or
employment relationship). Because, economic inktgbin country left many
employees, especially who worked in public sectassthe less paid ones without any
improvement in their incomes. Meeting the familyede then also become the main
obligations of women while the economic changesu@rfced the reduction in their
breadwinners’ income, concerning their husbandsis€guently the financial reasons
(insufficient income) gradually has enabled manypkryees switch from public to more
advantageous private jobs such as starting up awmésses. Obviously in the early
years of 1990, unemployment coupled with labor readiscrimination that women
were generally the first to be fired and the ladinnd new employment and this might be
the reason of glass-ceiling toward women. By theetthis condition enabled women to
seek for other opportunities to be employed andnteshy of them to start their own
businesses generally based on retail trade anitesrvBecause these are the areas in

which often limited experience and knowledge médilant more eligible.

On the other hand women entrepreneurs in Kyrgyzasmseem to be motivated
by pull factors that are mainly related to economgasons such as desire for profit
wealth, self-fulfillment, and family businesses.eTkxpectation of more wealth and
income from entrepreneurship might pull women tadme self-employed one. As it
was told "the entrepreneur sees only profits”, éxigression comes to be true while they
are motivated to start their own activities by dedor profit wealth. Gradually, this
desire might lead them to their career advancenrenteir interested fields and

realization of personal needs or self-fulfillmeake place consequently.
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Family business itself pulls an individual if heglre has potential supports from
their cloth relatives. Generally, women entrepresen Kyrgyzstan have support from
their husbands and most of their businesses weabliskied by the financial help of
their husbands first. Other cloth relative as beotlsisters, and parents are also backed
their effort and rendered enough help for them.eésly, such help was provided for
those women entrepreneurs who are single or widoamd do not have external

supports.

However the remained personal factors such as rfeedachievement,
independence, tolerance for risk, and opporturgrggption, do not have effects on their
entrepreneurship motivations. These factors ofl puédict that they have less
importance in the attitude of women toward entrepueship activities notwithstanding
the fact that in many studies these factors foumdbe the most important personal
characteristics influencing entrepreneurship. Txgamation for this again may lay back
on economic change of transition that did not alleamen to care more about their
personal meritsTransition has had a multifaceted impact on wonfem.some it brought
about new opportunities, and they have been ab$eicoessfully capture them, starting up
their own businesses. For some others, it meantdéstruction of their livelihood that
pushed them to the bottom of social hierarchy. €quently situation witnesses the effect

of transition on the female population at large.

In general, it is hard to say that women owned Emadinesses in Kyrgyzstan
will be advanced as huge enterprises like in dgedocountries. The lack of advanced
educations in finance and information technology mat allow them to improve their
further prosperity. If it is asked, that can snialkinesses of women in Kyrgyzstan, who
involved in to entrepreneurship activates, becammgrpssive in relevant business
sectors creating more job places, the answer willdss probability. Because, their
businesses generally based on retail trade andcsesectors represent static form of
businesses ownership rather than dynamic. Fromveis, the pull of women into

entrepreneurship in Kyrgyzstan additionally becdess important motivation factor.
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The reason is that, pull factors motivate them hallenge for the innovativeness and
development of existing business activities whilslpfactors motivate just for intention
to improve personal needs that is resulted frometkgerience of negative factors in
their previous lives such as job dissatisfactiomeraployment, glass-ceiling and
financial reasons. Thus, it can be inferred fromsth explanations above that woman

entrepreneurs in Kyrgyzstan are more pushed thiedio entrepreneurship.
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CONCLUSION

The purpose of this paper was to investigate than mretivation factors that
pulls and pushes individuals into entrepreneurietiviies. However majority of
research studies are generally based on male esnieps and the studies on the real
condition of women entrepreneurs are scarce. Titsall factors can be similar for the
gender issues such as personal characteristicdrepeeneurs. In this context, the study
objectives referred to women entrepreneurs anajyziactors associated with
entrepreneurship motivations and then determinghg@eaome of those factors are more

influential than others.

The study listed major motivation factors of entegpeurship that is subject to
women entrepreneurs and according to empiricalarebestudies these factors are
divided as pull and push. The push factors wereesgmted by the negative external
factors such as unemployment, job dissatisfactibnancial reason which is related to
family reason and glass-ceiling. These variables umed to clarify their relationship
with the motivation of entrepreneurship. As a reslikse all negative external factors
found to be statistical significant providing hypetical support to the model. Thus, it is
concluded that push factors such as job dissatisfa@lass-ceiling, unemployment, and
family reasons (financial reason) are found torbeartant factors that pushed women in
Kyrgyzstan to switch from paid employment to setfggoyment. These factors became
primary reasons of push because of the early ecendnange in a country when the
transition to market economy caused a crisis sdoatand decreased indicators of
human development. During the first years of indeleace, from 1991 until 1995, the
country experienced drastic reductions in outpudl amcome in all sectors of the
economy. Hyperinflation and rising unemployment tec dramatic increase in poverty
and inequalityIn fact, economic changes such as downsizing,neahcy in a country
were the main reason for women to be unemployedtangrimary reason for becoming
self-employed as they were suffered from no longsed for a job and therefore they

were out of work. As for job dissatisfaction of wemin Kyrgyzstan, it seems like they
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were more dissatisfied with the factors of pay €éorployment relationship). Because,
economic instability in a country left many emplegeespecially who worked in public
sectors, as the less paid ones without any imprewémn their incomes. Consequently
the financial reasons (insufficient income) gratudlas enabled many employees
switch from public to more advantageous privatesj@s running own businesses.
Obviously in the early years of 1990, unemploymentpled with labor market
discrimination that women were generally the fisthe fired and the last to find new
employment and this led many women to start theim dusinesses generally based on
retail trade and services. In this connection wormeKyrgyzstan became more active
in running their own businesses due to economi@sstes and meeting the family
needs become the main obligations of women whigeetonomic changes influenced
the reduction in their breadwinners’ income, conogg their husbands.

The pull factors determine women entrepreneurssgal characteristics of
motivation to start up businesses and it was useahalyze weather they were motivated
by pull factors. These factors were representeghdrgonal factors such as desire for
profit wealth, desire for independence, self-futignt, opportunity perception, need for
achievement, family business, and tolerance fdk. fifiese variables are also used to
understand their relationship with the motivatiohemtrepreneurship. However the
findings listed only desire for profit-wealth, s@ffilment, and family business as
reasons that have strong relationship with theepnéneurship and provided statistical
significant support of the model. Thus, only thé&ssors are found to be important that
pulled women entrepreneurs in Kyrgyzstan to steeirtousinesses. Other variables such
as opportunity perception, need for achievemerd, talerance for risk provided weak
support and showed no relationship with the enémgurship motivation. At least
tolerance for risk of women had a little similarmyith the common characteristics of
entrepreneurs that they are found to be modersietakers. However in theory women
are all reluctant to take higher risks becauseareramount of risk exist with any
business venture and those ventures with greai@msefrequently require more risks.

Instead they take calculated risks or less-risler&fore, when economic instability in
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Kyrgyzstan continues generating uncertainties dr&d risks in business environment
also remains to exist, and these risks become ualileafor women entrepreneurs that
they face in their business lives. On the otherdhanmen became successful even in
hard time of economy with their personal motivesself-fulfilment, desire for profit

wealth and family business environment of clottatiees and these pull factors can be
interpreted as complementary to those push fathoosigh which the establishment of

businesses were accomplished safe and successful.

However, the situation varies throughout the coastof transition. Whereas in
developed countries women have dramatically adwhrtbeir social and economic
status, but women in many countries in transitidke IKyrgyzstan have suffered
setbacks. Many have lost their jobs due eithemte@nomic decline and laying off of
workers that followed the initiation of transitioor, due to the collapse of public support
for working mothers and a consequent drastic réaluatf public child care, causing

many women to leave their jobs.

Transition has had a multifaceted impact on wonk@n.some it brought about new
opportunities, and they have been able to sucdgssfpture them, starting up their own
businesses. For some others, it meant the desinuatitheir livelihood that pushed them to
the bottom of social hierarchy. Moreover they héaged difficulties in getting loans from
banks in order to subsidize their business ideasost of the developed countries many
of women entrepreneurs left the corporate worldgmn their own, and to utilize their
technical and educational skill. These women céonthe business world with more
experience, education, management experience, retwand capacity to obtain
business loans. But, in countries of transitionhsas Kyrgyzstan women business
owners generally had previous work experience iachigng, retail sales, office
administration, or secretarial areas rather thaecatwe management or technical
position held by men. Because of lack of businegsegence and knowledge of
financing, women often had difficulty in obtainidgans to start a business. Another

difficulty of getting loans is that @men-owned and led enterprises, however, are less
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profitable than those owned by mewen in the same industry. Various studies cite a

number of reasons:

* Banks treat women'’s businesses differently thasdgtmvned by men.

» Lack of support networks (banking, professionakibess, etc.).

* Reluctance to participate in networking.

* Women's reluctance to take a risk.

* Women’s choice of industries for starting up busses.

» Lack of role models and mentors.

* Lack of business managerial experience.

» Lack of technology literacy.

* Women’s reluctance to employ new technologies @ir thusinesses.

* Women's reluctance to seek opportunities to exphean businesses.

» Lack of knowledge and information about industaesl markets.

* Lack of self-esteem.

 Difficulties in making decisions.

 Women more often seek advice from their family memband friends rather
than from independent experts.

» Competition between business and family obligaticaxsd women therefore
devote less time to their own business than men.

 Tendency to focus on details, while often ignorittge wider picture of
demand/supply developments.
As a result, women’s businesses tend to be smalidr technologically less

advanced. Most new women’s businesses have beatedna the service sector, which
is more volatile, and often represent a marketigeref women'’s traditional activities

within the household.

Responding to economic shocks, however, many wamemuntries in transition

have developedsurvival strategies, which in some cases have lemmsformed into
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valuable businessolutions to the economic problems they have baeing. An example of

such solutions idor instance, credit unions created by women-vendod rural women in

order to meet theineed for operational capital, and also to overcoestrictions on their

access to financiaksources in the formal banking sector Kyrgyzstan, the Credit Union
“Kairat Bol” was created on 6 July 1988, at theiative of 11 employers of a drybskim
milk factory. Since then, it has been reached &essful development utilizing small
business entrepreneurship. The initial purposehef @redit Union was to help low-
income groups of the population, the majority ofieihconsist of women with many
children, single mothers and orphans. The CredibtJprovides financing mainly in the
area of agriculture, manufacturing and processinggoicultural production and small
and medium trade. As a result it has been a ggabrtunity especially for women to

start and develop their businesses in various ecto

The main conclusion reached by this study is thabrder to succeed women
entrepreneurs in Kyrgyzstan it is strongly needed:

« To strive to improve their financial skills, knowlge of markets and
technologies,

* To become aware of the shortcomings those undertingieperspectives,

* To improve their relationship with the banking secas well as the perceptions
of the banks about women’s entrepreneurship,

* To expand women’s business networks, and to imphmreontal and vertical
cooperation between women entrepreneurs,

* To rely on high quality professional services,

* To develop governmental support for women’s engeeurial activities,

considering their social and economic contribution.

When these all needs come to actions, the negatieenal factors of push might
be decreased to minimum in establishing and impg\wusinesses among women
entrepreneurs and factors of pull which is posititernal factors representing personal

characteristics would dominate to influence womem#sepreneurship.
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APPENDIX-1
Please, fill out the empty boxes with your appropate answers.

Demographic Questions;

e Age:
[1 20-24 [130-34 [140-44 [150-54 [160-64
0 25-29 [135-39 [145-49 [I55-59 [165-...

e Marital status:
[JSingle [Married [ Divorced [ Widowed

e Level of education:
[JSchool [ Bachelor Degree [ Master Degree [1 PhD or more

e Ethnic group:
LI Kyrgyz [ Russian [ Uzbek L[ Other

e Occupation:

e Current Business activity:

» Experience before starting own business:
] Employee [ Household [ Student

1) If your answer is “Employe€’ then could you please answer the following questns?

a) Last time when you worked for someone else or fopganization what was your

job title or job position?
b) How many years you worked there?
c) What type of organization was it?

L1 Industrial L1 Agricultural [ Educational
[] Service [] Governmental
L1 Informational Technology L1 Other

d) How satisfied were you with this job?

Very satisfied Satisfied Neutral Dissatisfied Very dissatisfied
11 211 3L 411 5{1
2) The physical working condition in previous work plece was too bad.
Strongly disagree  Disagree Neutral Agree Strongly Agree
11 241 3] 411 5{1
3) | was not paid what | deserved and our salaries weralways postponed.
Strongly disagree  Disagree Neutral Agree Strongly Agree
141 241 3] 411 5{1
4) The quality of supervision was too low.
Strongly disagree Disagree Neutral Agree Strongly Agree
11 211 3L 411 5{1
5) There was inadequate regulation of company/ organaion policy.
Strongly disagree Disagree Neutral Agree  Strongly Agree
11 211 3L 411 5{1
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6) The employment guaranteed us with no job securityraetirement fund.

Strongly disagree Disagree Neutral Agree Strongly Agree
11 211 3L 411 5{1
7) There was a gap between superior and subordinatelegions and with others too
Strongly disagree Disagree Neutral Agree Strongly Agree
1{1 241 3] 411 5{1
8) My contributions were not recognized.
Strongly disagree Disagree Neutral Agree Strongly Agree
1{1 241 3] 411 5{1
9) | was not taken seriously.
Strongly disagree Disagree Neutral Agree Strongly Agree
1{1 211 3] 411 5{1
10)I felt isolated as one of few women or minorities.
Strongly disagree Disagree Neutral Agree Strongly Agree
1{1 211 3] 411 5{1

11)I was excluded from informal networks/ communicatians.

Strongly disagree Disagree Neutral Agree Strongly Agree
11 211 3L 411 5{1
12)1 was affected by downsizing process before starinup my business.
Strongly disagree Disagree Neutral Agree Strongly Agree
11 211 3] 411 5{1
13)1 was affected by redundancy process before startignup my business.
Strongly disagree Disagree Neutral Agree Strongly Agree
11 211 3] 411 5{1
14)There were no any other job opportunities when | hd lost my job.
Strongly disagree Disagree Neutral Agree Strongly Agree
11 211 3L 411 5{1
15)1 was fired and | could not find the desired job.
Strongly disagree Disagree Neutral Agree Strongly Agree
11 211 3L 411 5{1
16)My situation in the past was related with the contacting out by past employer
Strongly disagree Disagree Neutral Agree Strongly Agree
11 211 3L 411 5{1
17)1 want to earn more money and become a rich.
Strongly Agree Agree Neutral Disagree  Strongly disagree
5{] 411 3] 241 1{1

18)Meeting the family needs is my responsibility.

Strongly Agree Agree Neutral Disagree  Strongly disagree

5{1 4] 3Ll 21 111
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19)1 go my own way in life, regardless of the opinionsf others

Strongly Agree Agree Neutral Disagree  Strongly disagree
5{] 411 3] 241 1{1
20)I1 disregard rules and regulations that hamper my pesonal freedom.
Strongly Agree Agree Neutral Disagree  Strongly disagree
5{] 411 3] 241 1{1
21)In running my life, I try to be my own boss.
Strongly Agree Agree Neutral Disagree  Strongly disagree
5{] 411 3] 241 1{1
22)1 prefer to work alone on a task.
Strongly Agree Agree Neutral Disagree  Strongly disagree
5{] 411 3] 241 1{1
23)Il usually want to accomplish my goals through my ow effort.
Strongly Agree Agree Neutral Disagree  Strongly disagree
5{] 411 3] 241 1{1
24)1 like to be successful in competitive situatian
Strongly Agree Agree Neutral Disagree  Strongly disagree
5{] 411 3] 241 1{1
25)1t is important for me to achieve self-realization.
Strongly Agree Agree Neutral Disagree  Strongly disagree
5{1 411 3] 211 11

26)| have an eye for opportunities, | like to seize gmortunities as they arise.

Strongly Agree Agree Neutral Disagree  gironalv disaaree
50 im 30 20 Yl
27)If | see there is a potential gain from something tapture it at once for the future
Strongly Agree Agree Neutral Disagree  Strongly disagree
5{1 4] 3L 21 111

e Prior to your going into business, had any of yourclose relatives ever owned a
business? If yes, then chose one of your relativieslow:

Mother L] Brotherd] Spous]
Father U Sisters [ Other[] ------------

28)How much help or contribution they have provided toyou?

No help A little help  Moderate help More help Much help
11 211 3] 411 5{1
29)To what extent are you willing to take a calculatedisk to get ahead?
No risk A low risk Moderate risk More risk The highest risk
11 211 3L 411 5{1
30)I think that owning your own business has many adwvatages.
Strongly Agree Neutral Disagree Strongly disagree
5{1 3L 211 11
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Thank you very much for your time and cooperation!!
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APPENDIX-2
IoxkanyiicTa, 3anM0JIHUTE MYCThle PAMKH € BAIIUMHU COOTBECTBYIOIIIMMH OTBETaAMH.

Jlemorpadudeckue Bonpochl;

* Bo3spacr:
[] 20-24 [130-34 [140-44 [150-54 [160-64
1 25-29 [135-39 [145-49 [155-59 [165-...
e (CeMeiiHO€ 0JI0KEHHE:
[J Hesamyxem [ 3amyxem (] Passenennas [l Broosa

e CreneHb 00pa3oBaHMs:
[ IlIkonsnoe L1 Henmonnoe Briciee o6pazosanne 1 Bricmee o6pasopanue
L] Acnepantypa unu —...............

e HanuoHAJIBHOCTB:
L Keiprerzs L Pycexuit [ Y36ex L JIpyrowt .

e IIpodeccus:

e JleATeJBHOCTH B JAHHBI MOMEHT:

e OnpIT Npexae 4eM HA4YaTh CBOW OU3HecC:
L] PaGoraromas [ Jomoxossiika [ Crynentka

1) Ecau Bbl orBeTwim “Padorawmas”, TO MoxkKajdyiicTa OTBeTbTe HA TMOCJeCJeayIlne
BOINPOCHI:
a) Bama momKHOCT Ha TOCHEAHEH paboTe, KOTAa Bbl pabOTaaM Ha KOTrO-TO, WIIH

OpraHu3aLuu:

b) Cxonbko sieT BbI mpopadotanu?

C) Bkakom cekTope ObLTa OpraHu3aiys, rjae Bsl paboTann?

[] Cenbckoxossiicteennbiii LI TocynapcTsennsrit [ Munycrpuansusrit
L Venyru [] O6pazoBanue [] MadopmanmorHas TeXHOIOTHs
U Apyrwe .
d) Hackonbko BbI OBUTH TIOBOJIBHBI 3TOW pabOTOii?
Menee .
OdYeHp OBOJILHA Heiirpanno HenosonrHa OueHp HEOOBOJILHA
0 oo 3O 40 0
1 201 : : 5
2) ®usuyeckue YCJIOBHS HA padoyeM MecTe ObLIM CJMIIKOM MJIOXHMH.
[Tonnocteto cornacia CornacHa  Hewtpaneno He cormacna [ToaHOCTBIO HE coTyiacHa
5{1 411 311 21 1L

3) 51 He mosryyaJia Ty 3apIuIaTy, KOTOPYIO sl 3aCJIy:KABAJIa, H OHM CerJa He MJIATHJIN BO BpeMsl.

[Tonnocteio cormacia  CornacHa  HelitpaneHo He cornmacna  [lomHOCTRIO HE corytacHa

5{1 4] 3L 21 111

4) KavecTBa DVKOBOICTBA ObLIA 0OYE€Hb HU3KAS.
[Tonnocteio cormacha  CornacHa  HeditpansHo He cornacna  [losHOCTBIO HE cornacHa

5{1 4] 3{] 21 111
5) KomnaHusi\opranu3amusi pyKoBOHJIACh HET0LKHBIM 00pa3oM.

[Tonnocteio cormacha  CornacHa  HelitpansHo He cornacna  [losHOCTBIO HE cornacHa

5{1 4] 34 21 111
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6) Pa0ora He 1aBajia HAM TapaHTHIO CTPAXOBKHU U MEHCHEI.
[Tonnocteio cornmacia  CornacHa  HeditpansHo He cornacna  [losHOCTBIO HE cornacHa

5{1 4] 3 2{1 111

7) CyumecTBoBajJ pa3pbiB OTHONIIEHHS MEKIY HAYAJILHHKOM M TOTYMHEHHOTO, W C
APYTHMH TOXKe.

[Tonnocteio cormacia  CornacHa  HeltpaneHo He cornmacna  [loaHOCThIO HeE corytacHa

5{1 4] 3] 21 111
8) Mou BKJAAbI He ObLIM MPU3HAHBI\ 00HAPYKEHBI.

[Tonnocteio cornmacia  Cornacha  He#itpansHo He cornacna ITonHOCTBIO HE cornacHa

5{1 4] 3 2{1 1L

9) S He ObLIa MIPUHATA BCEPbe3.

[Tonnocteto cormacha  CornacHa  He#itpaneHo ~ He cormacHa  IlonaHocThIO HE cornacHa

5{1 4] 3 2{1 1L

10)51 uyBcTBOBAJIA OT/IEJIEHHOM, KAK 0JHA M3 HECKOJIbKHX JKeHIIHH WJIH MEHbIIHHCTB.

[Tonnocteto cormacha  CornacHa  Heditpaneno ~ He cormacHa  IlonHocThIO HE cornacHa

5{1 4] 3{] 2.1 1]
11)51 obl1a McKIIOYeHa U3 HeOPMAJILHBIX ceTeil / KOMMYHHKAIMIA.

[lonnocteto cormacha  CornacHa  He#itpaneHo ~ He cornmacHa  IlonaHocThIO HE cornacHa

5{1 4] 3L 2{1 1L

12)B npexHeii padore, st ObLJIa COKDAIIICHA.
ITonnocteio cormacha  CornacHa  HelitpaneHo ~ He cormacHa  IlonHOCTBIO HE corjlacHa

5{1 4] 3 2{1 1L

13)B npexHeii padoTe, st ObLJ1a JUIITHEH W U3-31 3TO MEHsI YBOBJIWJIH.

TloHOCTBIO COTMIACHR  Corpacna  Heiftpansno — He cornaca  IT0NHOCTBIO He COMIAcHa

501 400 30 2.0 1]

14)He 6b110 Apyrux padoT, Koraa si moTepsijia CBOKW padoTy.

HOHHOCTB%COFHaCHa Cormacna  Heiitpansno  He cormacHa  IToJHOCTBIO HE COrlacHa
S 40 30 20 10
15)MeHsi yBOJIMJIN ¥ 51 HE CMOIJIa HAMTH JOLKHYIO padoTy.

TloHOCTBIO COTMIACHR  Corpacna  Heiftpansno — He cornaca  IT0NHOCTBIO He COMIAcHa

5L 40 30 21 11
16)Mosi cuTyanusi B MpONLIOM ObLIa CBSI3aHA € 3aKJKYEHHEM KOHTPAKTA MPOILILIM
padoronaresnem.

[Tonnocteio cormacha  CornacHa  HelitpaneHo ~ He cormacHa  I[lonHOCTBIO HE corjlacHa

5{1 4] 3L 21 1L

17) 51 xouy 3apaéaTbiBaTh GOJIbIIIE AeHET H CTATH 0OraThIM.

[TonnocTtsio cornmacia  CornacHa Helitpansno He cornacna  I1oyHOCTBIO HE corlacHa
5{1 4] 3L 2{1 11
18)Most 0093aHHOCTH 00€CIEYHTh CeMEeHHbIe HYK/IbI.
[Tonnocteio cormacia  Cornacia  He#itpansHo He cornacna ITonHOCTHIO HE cornacHa
5{1 4] 34 21 11
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19)B :ku3HHM 51 IeJIaI0 BCe 1O CBOEMV. HECMOTDSI HA MHEHHUSI IDVIHX.
[Tonnocteio cormacia  CornacHa  HelitpaneHo He cornacna [TonHOCTBIO HE corylacHa

5{1 4] 3L 21 1L

20)51 npenedperarwy mNpaBWJIAMH M JeSTEJbHOCTHIO, KOTOpble NMPOTHBOpeYaT Moeii
JUYHOI cBadoxe.

[TonnocTtsio cornmacia  CornacHa Helitpansno He cornacna  I1osIHOCTBIO HE corlacHa

5{1 4] 3L 2{1 1L

21)51 crapawch ObITh X03SIHHOM B CBOEIi JKM3HH.
[lonnocteto cormacha  CornacHa  Heditpaneno ~ He cornacHa  IloiaHocThIO HE cornacHa
5{1 411 3Ll 2{1 11
22)51 npeanounTaio padoTaTh CaMOCTONATEILHO HA 3a/1aYe.

[Tonnocteto cormacha  CornacHa  HeditpaneHo ~ He cormacHa  IlonHocThIO HE cornacHa

5{1 4] 3 2{1 1L

23)O0bIYHO s1 X0UY A0CTHYb CBOMX IieJiell CBOMMHU CHUJIAMH.

[lonnocteto cormacha  CornacHa  He#itpaneHo ~ He cormacHa  IlonHocThIO HE cornacHa

5{1 4] 3 2{1 1L

24)MHe HpaBHUTCH ObITH YCHEIIHON B KOHKYPHPVIOIIMX CUTYALMAX.
[lonnocteto cormacha  CornacHa  He#itpaneHo ~ He cornmacHa  IlonaHocThIO HE cornacHa

5{1 4] 3L 2{1 1L

25) /151 MeHsI BayKHO T0OMTHCS CAMODeATH3ALHUH.
[Tonnocteto cormacha  CornacHa  He#itpaneHo ~ He cormacHa  IlonHocThIO HE cornacHa

5{1 411 3L 21 141
26)MHe HpaBUTCS BOCHOJIb30BATHCSI BOBMOKHOCTSIMH, KAK OHH MOSIBATCS.

[Tonnocteio cormacha  CornacHa  HelitpaneHo ~ He cormacHa  IlonHOCTBIO HE corjlacHa

5{1 4] 3L 21 1L

27)Ecau 51 BUKY NOTEHIIHAIILHYIO BHITOY, sl CXBATBIBAIO HX C HEJIbIO MOJIb3bI B Oy/IyIIEM.

[Tonnocteio cormacha  CornacHa  HelitpaneHo ~ He cormacHa  I[lonHOCTBIO HE corjlacHa

5{1 4] 3L 21 1L

* bblm au y Bac 0J1M3KHe POACTBEHHHMKH KOTOpPbIE BJajej OM3HeCOM, Mpexae Yem
BbI 3aHsTUCH cBOUM? Eciin 1a, TO BbIOepUTE KTO HMEHHO:

1 Mama L] Bpar O My
[ Mana [1 Cecrpa O Jpyroin
28)Ha cKk0JIbKO OHM BaM IIOMOTIJIM B CO3JJaHHM CBOEro omuszecca?
Hukaxkoii MeHbIss YmMmepennas Msoro OueHp MHOTO
TTOMOIIIH TIOMOIIb TIOMOIIb TIOMOIIHA TIOMOIIHA
1-1 21 3] 411 5{1

29) /1o kaKoii cTeneHH BbI 0XOTHO IrOTOBBI MPHHATH PHUCK, /151 TOT0 YTOOBI MOJTYYUTH
pe3yabTar?

Huxaxkoro MenbIire YMepeHHbIi bonsmoi Cawmprit
pucka pucka pHUCK pHUCK 0OJBIION PUCK

100 2] 3] 4] 50 108



30)4 nymaio, BjiaieTh COOCTBEHHBIM OM3HECOM HMeeT MHOI0 MPUBEJTUTHIA.

[Tonnocteio cornmacia  CornacHa HeiitpanbHo ~ He cormacna  [loaHOCTBIO HE coryiacHa

5{1 4] 3L 21 1]

Cnacu6o 3a Baue BpemMs 4 COTpyaAHU4ecTBO!!!
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